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Timothy Feuling
XOWii Status  
Double Diamond, Founding Member, 
Field Advisory Board Member 

Home  
California 

Family  
Wife, Brooke; children: Dylan, 11; 
Savannah, 8; Delilah, 3 

Key to Success  
Have desire. You’ve got to have 
the desire to be more, have more, 
live more, and be willing to do 
something about it. 
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Like most people, Timothy Feuling began 
his career in search of abundance. He started 
working at about 13 years old and says he grew 
up in “a scarcity-mentality, lower-middle-class 
family that lived in upper-middle-class neigh-
borhoods.” Through friendships, Timothy says 
he saw what it was like to have abundance in 
your life, and he craved it. 

“But it wasn’t until I found network 
marketing that I could truly appreciate what 
abundance is. Abundance isn’t just financial 
freedom—the far more important part is 
having time freedom,” he says. “There are 
lots of high-income earners in corporate 
America and in professional careers, but they 
are typically time-strapped, stressed out and 
anxious about the future.” 

Saving His Life 
Having a stressful lifestyle is something 

Timothy knows firsthand. In 1999, he and 
his wife, Brooke, moved from Arizona to San 
Diego, Calif., and started a family. He was 
working 16- to 18-hour days in the insur-
ance business he owned, but was missing out 
on life. “When you work for yourself, you’re 

your greatest asset, and basically, if you’re not 
working, you don’t have an income coming 
in,” he says. “I had a lot of anxiety about that 
and went into a massive burnout. I was trying 
so hard to keep up with the pace of life in San 
Diego and being able to live the way we wanted 
to—near the beach, with a nice house in the 
good school district.” 

After opening up his mind to the possibility 
of something different, Timothy discovered 
network marketing—something he says ulti-
mately saved his life. “At first, I didn’t think this 
was for me, because I’m the type who feels like 
he has to do it all himself if I want it to be done 
right,” he says. “I was amazed to find there are a 
lot of people like myself in this industry.” 

Network marketing is a platform for people 
to come together 
a n d  l e t  t h e i r 
strengths shine, 
Timothy explains. 
“Some people 
aren’t comfort-
able speaking in 
front of a crowd. I 
can be in front of 
a crowd of 50,000 
people and I’m 
fine. For others, 
this  would be 
something worse 
than death. So, 
they don’t have 

to do that part—they can do conference calls 
or webinars. Of course, if someone does want 
to become better at public speaking, network 
marketing can help them do that, too.” 

A Family Business 
Timothy still works full time in one of the  

largest malpractice insurance programs in the 

chiropractic profession. He’s also written five 
books, including his latest, Wellnesspreneurs, 
which details how to become entrepreneurial 
in the wellness industry through network 
marketing. But thanks to his XOWii business, 
he knows he can work when he truly wants to 
and that he can maintain his priorities of God 
first, family second and work third. 

“When you know without a shadow of a 
doubt you can show up at every one of your 
kids’ special events—whether it’s a birthday 
party, dance recital, school play, sports game or 
anything else important to your family—that 
brings a sense of peace that confirms you’re in 
the right place at the right time,” he says. 

Brooke recently went back to school to 
pursue her passion for landscape design. “She 
doesn’t have to work, but she’s very creative 
and talented and wants to do something 
that can add value to other people’s lives,” 
Timothy says of his wife. While she’s not 
directly active in the business, Brooke helps 
represent the XOWii lifestyle. “She definitely 
has the product and wears the clothes,” he 
explains. “She shares it with friends, and when 
she works out or goes on walks, people ask 
her about the products and she’ll explain how 
they work.” 

It was no surprise to Timothy that his wife 
would be a natural at selling XOWii. “Women 
are amazing storytellers, great multi-taskers 
and they’re passionate about taking care of their 
families and their friends’ families,” he says. 
Timothy also predicts that many of the up-and-
coming female leaders on his team will become 
top XOWii income earners in the months and 
years ahead. “Women are going to dominate 
the leadership in this company because they 
are not afraid to talk to other women and other 
moms, about taking a leadership role in their 
family’s health and wealth.” SfH

Finding Abundance
After years of stress, Timothy Feuling discovered he could maintain 
his lifestyle while staying true to his priorities.
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