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Logan :s Hecogniz*d -fsr L*cal
C0ntrihuiionc@
lrricuard, lnner\Mreless Assign
PR to TrinityEl
Entrust's Kracmer Joins
Michael & PartnersEl
Wood Agency Wns Mccombs
Auto BizE
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Nestle Cuts Universal Mccann,
May Split Global $1.5 Bil.
Media Account

Mustang Hands the Keys to
McQueen

Daley Takes Top Saatchi
London Post

Ogilvy, Delta Wll Seek
Emotional Ties
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