Since 2017, | led a lot of Booking.com’'s work
INto developing assets, resources and
guidelines for content thinking, which now
lives under Design Operations. Auditing and
refining, unifying our work and investigating
where content-first thinking could grow.

From content guidelines for Ul components
to leading a team of senior craft experts in
2020s project to deliver a design language, |
helped shape the standards to follow for

design, writing, brand, accessibi
and product development.

lity, research

(2017)

Led a team to audit 146 components

Created new content guidelines for all

components in the Ul kit
Rolled out and socialised
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Principles

Voice and tone

Guidelines > Termbase

Overview

Getting started

Guidelines

Editorial

Booking.com speaks with one voice, no matter how many writers we
are or the languages we use.

Overview

Formatting

Brand Design Language

writers
designers
teams

teams built
2017-2021

(2017-21)

Built and led a team from scratch

Revised old guidelines and designed new
resources for legal, persuasion, editorial,
termbases, and all content-first thinking.
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Design System Copy Accessibility Process

‘ Edit article

What's a term?
How do | use the termbase?

How do | add/update/remo...

Our global termbase is the source of truth for words we should use as writers or Localisation Specialists.

It's where we keep track of words that we must use to ensure consistency, quality, compliance, tone of
voice, brand and UX. By using the right words across the entire user journey (traveller or partner), we
reduce friction and build trust.

Numbers and dates

Punctuation

The goal of the termbase is to:

Usage

» Ensure better quality and consistency

Termbase

» Save time in our regular workflow

e Spot and act on inconsistencies

Overview

Termbase

What's a term?

Global A term is a word or short phrase with a shared meaning across the business. They're standardised forms

of communication that should be kept consistent due to branding, cross-platform experience or

Overview

contingencies like legal obligations.

Terms included in the termbase meet some (or all) of the following criteria:

Brand

Assets, documentation and
guidelines for using the
Booking.com brand

go/brand
Accessibility .
e
Making all Booking.com content
more accessible for people with ..
disabilities
¢
q
go/ally

Design

One common design language from
principles to the user interface
framework

go/design

Research

Best practices and guidelines to
help conduct user and UX research

go/research

Copy

Companion guidelines for styling,
tone, grammar and how we write
everywhere

go/copy

Process

A community-sourced product
design and development toolkit

\‘ - -

go/process

(2020)

Created and led a senior writing team

Designed components for audience, voice,
tone, language, narrative
Co-editors on all design components
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Add the energy of travel

Marrativh
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Wia're not st abowt finding accommedation, booking expeariences and then getting thare. 'We're grabhing

Languaga

P aon,) sy

Photcgraphy

lconograpéy

Slip into the pages

To translate
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vour bag, seaFing the day and living far the mamend.

Write with rhythm

Well warked rhythm can help someons read wour
messaze, be evocative, surprising and engaging.

MacBook

‘Vary it up to build exciternent and koep things
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Booking's brand identity and
centralise design thinking. | brought in two
senior craft experts to plan our core
Ingredient and lead editing globally. We
wrapped up in 2021 by releasing to the
whole company, and began socialisation
helping different areas test the new
language and bring it to life.

Consistency

A consistent voice
Is a recognisable voice.
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