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About Us, Mission & Vision

Vision

MissionAbout Us

Values

The roots of Goodwill originated in 1902, when Edgar J. Helms, a 

Methodist minister from Boston, accepted a challenge to serve 

as a settlement worker among the poor immigrants of Boston’s 

South End. Inspired by compassion for people with disabilities 

and disadvantaging conditions, he sought a way to improve 

their quality of life.

Helms took a burlap sack and began traveling to the wealthier 

areas of the city, asking for unwanted garments and other 

goods. Poor men and women were then put to work at the 

dilapidated Morgan Memorial Chapel restoring the collected 

items, learning trades, and acquiring skills as they worked. Once 

the items were repaired, they were resold and the money was 

used to pay the wages of the workers. This cycle of donating, 

repairing, selling, and paying wages was the beginning of 

Goodwill Industries — and remains essentially intact today.  

Helms pioneered an organization that gave people dignity, 

hope, and independence. His social innovation set in motion a 

worldwide movement that would transform millions of lives – all 

through the power of work.

Locally, Heart of Texas Goodwill Industries, Inc. was 

founded in Waco in 1955 to fill the need for vocational 

training and employment opportunities. Throughout the 

decades, Goodwill has continued to expand and improve 

services to meet the new and emerging needs of the 

communities served by the agency.

Heart of Texas Goodwill’s vision is all people are living 
their full potential and capable of contributing to their 
community.  

Heart of Texas Goodwill’s mission is to facilitate change through 
skills training and work opportunities. 

Heart of Texas Goodwill’s core values are:

Integrity: Embrace honesty, ethical behavior, and strong moral 
principles in all that we do.

Respect: Foster an inclusive environment that treats all people 
with professionalism, honor, and dignity.

Accountability: Take responsibility and ownership for our 
actions and outcomes.

Innovation: Drive innovation through continuous learning, 
collaboration, and commitment to improving programs and 

processes.

Service: Provide superior service to our customers, donors, 

participants, community, and one another.

Empowerment: Help all people become self-sufficient to 
realize their full potential, both personally and professionally.   
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The Goodwill Smiling G
Logo Standards

Color Guidelines

The Smiling G Trademark

Spacing Guidelines

The preferred version of the trademark is the positive twocolor version, which uses PANTONE® 

Reflex Blue and Black. Please refer to an official PANTONE Color Formula Guide System for 

accurate matching.  Four options are available for trademark reproduction purposes:

•	 Two-color use: Black with Reflex Blue

•	 One-color use: Black

•	 Alternative one-color use: Reflex Blue

•	 Reverse use: White on solid background

Created in 1968, the “Smiling G” trademark is the logo that represents the Goodwill brand.  This 

logo can be used for both external and internal communications and marketing collateral.  

To give the Smiling G trademark “room to breathe,”  

it should appear surrounded by ample space, with 

the registered trademark symbol falling below the 

lower right corner. Trademark proportions must 

remain constant in all reproductions. A rule of 

thumb: the spacing all the way around the Smiling 

G should be equivalent to the size of the black bar 

at the bottom of the mark.

Appropriate Use of the Smiling G Trademark

Registered Word Marks
The following word marks are the most commonly used by Goodwill members. These and 

others are officially registered (see the “Trademarks and Logos Portal” on MyGoodwill).

• GOODWILL®

• GOODWILL INDUSTRIES®

Display the registered trademark symbol ® at least with the first use of a word mark in items 
such as:

• Documents  

• Press materials

• Presentations

• Marketing collateral

• Websites

• Emails

• Newsletters

• Mobile content

Goodwill agencies may not officially register for any variation of the Goodwill trademarks, 
including marks containing “Goodwill.” GII is the owner of Goodwill marks, which are then 
licensed to members. Members may contact GII to discuss the possibility of registering new 
marks.
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The Heart of Texas Goodwill 

The Heart of Texas Goodwill Logo
The Heart of Texas Goodwill logo incorporates the full legal business name centered between 

the trademarked, Goodwill Smiling G logo and a Texas icon with a small heart positioned 

to represent the area in Texas which the organization serves.    This logo is used in specific 

applications related directly to branding for Heart of Texas Goodwill Industries.  

Color Guidelines
The preferred version of the trademark is the full color version, which uses Blue (Hex: 001489), 

Black, Red (Hex: BF2026) and White.  Two options are available for trademark reproduction 

purposes:

•	 Full Color w/ Black Text

•	 Full Color w/ White Text

Using the Logo on Colored Backgrounds

Alternate Versions of the Heart of Texas Goodwill Logo

The Heart of Texas Goodwill logo accompanied by the 65th Anniversary logo is used for 

Email Signature Lines for all employees.  

The Heart of Texas Goodwill logo accompanied by the tagline, "Serving the community since 

1955"  is used for HOTGW letterhead only.  

Logo Standards

When using the Heart of Texas Goodwill Logo on a colored background, use the .PNG file that 

has a transparent background versus a .JPG file that has a while background.  

X
HOTLogo.jpg (white background)

HOTLogo.png (transparent background)

Do not abuse or modify any Goodwill Logo

X X

Abuse or modiifications to any Goodwill logo is not acceptable.  This includes but is not limted 

to skewing the size of the logo, modifying to remove or add additional design elements.  

X
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Marketing for Mission
People First Language

Communicating the Goodwill Mission
Heart of Texas Goodwill provides job training services and programs to thousands of 

individuals each year facing barriers to employment.  These services are provided virtually and 

in-person through Goodwill Job Connection facilities.  We strengthen our Goodwill brand by 

using common themes when communicating about our mission and the individuals served.  

The Use of People-First Language:

People-first language recognizes that an individual is not defined by his or her challenges,  

and it puts the individual before the challenge. Here are some examples:

Disabilities

• People with disabilities or people who have disabilities

• Person with an intellectual disability or person who has an intellectual disability

• Person with impaired vision

Youth

• Youth at risk for delinquency

• Young person who is out of school and out of work

• Youth who needs access to education and employment opportunities

Mature Workers

• Person who was laid off

• Experienced workers seeking next careers

• People seeking post-retirement careers

Other Groups

• Person with a criminal background or criminal history

• Person who is homeless or person who is transitioning from homelessness

• Person with a history of substance abuse

Mission Service Program Logo Standards
All guidelines outlined for use all of Goodwill logos apply to the the use of Mission Program 

logos. 

The Accelerate program helps individuals fast track 

their job search for sustainable employment within 

3-4 months of enrollment.

Certififed Production Technician Program (CPT)

Accelerate Program

The CPT Program is a 12-week accreditation program 

in which participants obtain an industry recognized 

Production Technology Certificate.  This program is 

offered in partnership with McLennan Community 

College  and the Manufacturing Skills Standards 

Council (MSSC).  

Operation Good Jobs

Operation Good Jobs is a program dedicated 

to assisting veterans and their immediate family 

members connect to sustainable employment 

opportunities while exploring ways to increase their 

skills, continue their education, or connect to other 

community services.
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Work Adjustment Training (WAT) is a paid, 25 hours 

per week on-the-job training program that provides 

an opportunity to learn the universal skills needed in 

the workforce.

Mission Programs
Logo & Brand Standards

Job Connections

Job Connections provide a positive and supportive 

environment where individuals can access job 

training to advance their careers or develop their 

computer skills.

Rise

The Rise Program is designed to help those looking 

to take their career to new heights with an accredited 

high school diploma.  

Vocational Adjustment Training

Vocational Adjustment Training (VAT) is designed 

to effectively assist individuals enrolled in the Texas 

Workforce Solutions Vocation Rehabilitation Services.  

Through a series of eight courses taught in a 

classroom environment, participants  learn to build 

interpersonal skills related to basic traits and attitudes 

that will lead to successful employment.

Work Adjustment Training

Business Services

The Heart of Texas Goodwill Business Services 

program provides a range of services to help local 

businesses recruit and retain talent. 

You Matter - Employee Appreciation Program

You Matter is an extension of the Heart of Texas 

Goodwill Good Partner Program.  Use of this logo or 

any other marketing communications related to 

this program should be for internal use only.  
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Color Palette for Supporting Graphics/Logo

Please note that RGB & Hex/HTML values will differ between the PANTONE Color Finder and the PANTONE Color Bridge Guides due to different 
standards for print and digital use. 

for Supporting Graphics & Logos

Pantone: Reflex Blue
RGB:   0  20  137
CMYK:  100  96  13  10
Hex: 001489

Pantone: 2143 C
RGB:   61  135   203
CMYK: 74  39  0  0
Hex:   3D87CB

Pantone: 543 C   
RGB:  32  56  100	
CMYK:  98  84  34  23
Hex:  203864

Pantone: 2350 C   
RGB:  191  32  38
CMYK:  18  99  98  8	
Hex: BF2026

Pantone: 7548 C   
RGB:  254  192  16
CMYK:  0  26  99  0
Hex: FEC010

Pantone: 2259 C   
RGB:  0  113  14
CMYK:  89  30  100  21
Hex: 00710E
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Typefaces Used for Print 
Retail and Mission Messaging

Typefaces: 

The default font used for most branding applications will be in the Helvetica Font Family.   If the 

user does not own the Helvetica font family, Arial is a suitable substitute.  

An alterantive font can be substituted if approved by the Marketing Department.  When selecting 

an alternative font, ask the following questions: 

•	  Is it legible?

•	 Does it communicate with your audience? 

•	 Does it contribute to the overall look and fell of Goodwill?

Helvetica Neue  
Helvetica Neue Heavy Extended

Headline: Helvetica Neue  
Helvetica
Arial
Century Gothic

Body Copy: Times Roman  
Arial
Garamond

Heart of Texas Goodwill 

Logotype:

Franklin Gothic Demi 

Quotations:  Times Roman Italic
Garamond Italic

Retail Signage: Playball
Helvetica Bold

Recommended Font Types:

GII/Goodwill Logotype:	
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HOTGW Retail Signage Audit
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