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For this assignment, | chose to create content for an Instagram post. This post will be for
the audience of Caribou Coffee customers with the objective of informing them about the
changes being implemented across all company locations. The post is one that will be posted to
the @CaribouCoffee account’s main grid (rather than a story post), and the post type is a
carousel post, meaning that the first image appears in followers’ feeds, and then they can swipe
through the other images for more information. All images used were taken from the
@CaribouCoffee Instagram page, in order to ensure that they are very on-brand and in-line with

other posts from the company.



We have an update...
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Why?

After being forced to close our indoor seating
areas for so long, we have realized they are simply
not the best way to serve our ‘Bou fam anymore.
We've come to the end of an era, and we can’t wait

to continue growing with you!
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What Does This
Mean for Me?

All locations will continue to operate through their
drive-thrus. New windows are being installed forwalk-
up ordering. And the beloved mobile order pickup will
still be around!

Bonus: Many locations will implement extended hours

due to less staff needed!




"We are here to share
an extraordinary
experience that feeds

the soul.”

-Caribou Coffee Mission Statement
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Where to find more information Q

Chat with your BOUristas about any questions you may

Af

have!

Check the Caribou Coffee app for updates specific to your

location.

@CaribouCoffee on Instagram, Twitter, & FaceBook will have

company-wide updates.



