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Samsung Rewards drives purchase and engagement across B2B and B2C ecosystems

In a highly competitive market where handsets cost upwards of $200 and device features may not be enocugh to encourage
an upgrade, Samsung leverages apps and services to drive faster adoption. Since 2016, HelloWorld has helped desian, market,
and continually improve consumer engagement arcund these apps and services by providing insiaghts, strategy, creative
services, product management, and promotional activation. The Samsung and HellowWorld partnership has increased
activations, usage, frequency, and revenue.
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Partnership Development for Samsung Rewards

Samsung relies on HelloWorld's promotional execution expertise, along with cur ability to tap into cur own client base to
identify the right partners for Samsung Rewards and Samsung Services. Our partnerships drive revenue and engagement for
both Samsung and these partners.
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Carrier Engagements

The primary role of promotional overlays is to support the geals of the carrier account teams. We partner with Samsung to
provide guidance and campaign support that helps drive sales within each Samsung carrier base, including activations at retail
locations (both carriers and big box).
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