
Jim Beam Summer Tailgate 

Program- Schnucks



Private and Confidential

KEY WINS

1. In August through depletion data we were up $75 thousand dollars (+168%) vs 2022

2. Net spend of under $5K – costs included samplings, shipping, and print POS. 

3. Utilized old POS from other national and regional accounts that were in MCX we built a program for 10 of 

our largest and most influential stores during an August POST month on Jim Beam Family

4. Due to account sizes being grocery we offered multiple POS items that not only could be picked to fit the 

store size but also allowed them to pick their “theme” in order to give them choice in their stores

5. Samplings were set on the weekend leading up to Labor Day to drive the most interaction over the holiday

All other POS has been put aside for our sales reps to continue to use and not “waste”

***Data is for all Schnucks MO for Jim Beam Family, until theBAR is updated drilling to specific accounts is unavailable***

Father’s Day Program featuring Jim Beam Peach Arnold Palmer Samplings

1

Row Labels  9L Cases CM  9L CM Chng 9L CM % Chng Rev CM  Rev CM Chng Rev CM % Chng  NSV $ CM

JIM BEAM 1320.4 827.5 168% 190,441.25$ 115,164.71$ 153% 157,384.03$ 
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