At 201448 83 8%, KT ZHIEGAHRAIE  'gt3029 On August 8, 2014, the KT Economic Management Institute published a report
ADIECHOIE 2tE BEONME WD W MENS0 HEN AEES on how people in Korea used their smartphones entitled “The Korean’s Smart
OlEot) A=XIU Hoh A ZEHIUCH M =2 ADEE ASXS0| Life.” Research topics included what people in Korea currently used their
AQIEES Sl OtE 0l OlEotl UM, X AtEdt=E smartphones the most for, what was the most-accessed content, and if there
ZH== AR, OlsS42 ZH0 [HE OI2WE N Hat=s =X were any changes in the usage patterns in the development of mobile
S AT communication.

MEXSS ANEES 2HILNAN, S3t SNS, 24 St 22 UE Smartphones were used the most for communication with other people, such as
Mgl ASote EE2 JHE %0l 0/0tH, 1 F1E 010 eIHA S through mobile messengers, phone calls, SNS, and texting, followed by
sot 229 &5 252 018 SO0ICH BHH, HY, S, &E S information acquisition through the Internet. On the other hand, the number of
AEHHEHQIHE 2H=E AHIote 852 0180l = & H2 people who used smartphones to access entertainment content such as games,
Nz LIEHSC music, and webtoons (Korean web comics) came out to be the least.

ADIEE B2 0lF Hateh X2 23t Adl HEOICH WA AtEH=S The change that has occurred after the spread of smartphones is the cultural
HRHE el'etddr, '89s =, 'FetE =02t AL consumption pattern. In the past, cultural consumption was recognized as “I
=, 290 = (e ZHI=E AtHlot= HEO CHoll 2=l d=s IHES am on the computer,” “I am listening to music,” and “I am watching a movie.”
gclCt. otXICH OlMl ADIEZ ofLEE I FAM0ILE OI0IE &, In other words, implicit in the consumption pattern of the various contents was
St & A, SU/SIA 24 5 OLs PSS 2O 0, WEA a different behavioral pattern for each. However, by just using a smartphone, a
olgg = U 1BtE Jot= BH=ZE 1), F0iotH, AHlotsE person can now browse the Internet or send e-mail, call and text, and listen to
IEO] W2tRC 2= JECZ MF, 2t S 5 20| € 42 music and watch videos more quickly and more easily than before. What this
2~3= Z20I12 UL 3= 2| ?loll =201 Sst&= JHAl &0t W means is that the pattern of finding, purchasing, and consuming desired content
& OtO] ADIEECZ EEZ0HH Zate £ QUL 2HIXE 825t has become that much faster. For example, comics now come out as webtoons
222 0l Eot= IHEO| "t& A 0IC that are divided into weekly chapters and songs are now 2-3 minutes instead of

being over 5 minutes. Without going to the movie theater, one can watch a
movie on their smartphone before and after work. In summary, the path to

accessing content and the usage patterns have changed.
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AHE £ Qs JHXT SOGCH HY, 2o, =da = Content that can be used in tandem [with smartphones] has also increased.
IPIRS0ILE ety 22 ZHIEHANE HAlcte 2EH== Games, music, and videos have been reborn as content that can be linked to
MEtMRHCEH AFRSS 2L "M W JHOAZ2AE Z0?'2t mobile messengers such as KakaoTalk and Line. Now there is no need to ask
01001t ERII Sl RE2 IHE2Z HEL ®2 ot0I201E one’s friends if they saw “Gag Concert” yesterday when you meet since short
SZdE SHotE 120t 20l E1 e SHE ML= highlight clips can now be shared through KakaoTalk. Music that one wants to
L5, &0 A SHct) /= 0FE 201 83 HAIKE listen to with others can be shared in real-time, and even support messages can
B smEtl. 2ol A8 250s SHEE Helsts S0l be shared together while watching a baseball game in real-time. As consumer
culture has changed, the content itself is also going through a change.
2 ADIEHRE TV SA 28 B0 EQE A LHS AAS &t When a major accident happens, it is now a world in which one can get more
2 ol= MNIAOICH HIRLF OIS e 140 Xt W=D 8, AFEL, accurate information on Twitter than the breaking news on TV. It is also a
SAHAMT B0IE 2 QI AI2XNSI XE ZUHXZE MAGHD world in which one can check information that is only 140-characters in length
2HIEHO OS2 o0l %= 2EH=E SRotXlg 50| &ot=s alongside pictures and videos.  Users are now directly producing and
MELX BES MBE = 2010 ettt 23t 4Adl IHE2 gt /T consuming content. While content that fits their tastes are important, it must
Ol %= ==t =, 2=t 2 2ottt OlM AOEE dBiAl= also provide them with the user experience that they want. The pattern of
HOl Ote! 2 EH=0 =< ELIH U

cultural consumption has changed. Thus, culture, or in other words, content
that fits this pattern is needed. The smartphone ecosystem now needs to focus

on content, not apps.
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