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Demand generation is a complex field, with new frends emerging every year. In
order to stay ahead of the game and make sure your company's demand
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generation efforts are effective, you need to keep up with these frends. Here
are four that have emerged so far:

Data-Driven Demand Generation.

It's a well-known fact that data is essential to demand generation. Data plays a
key role in identifying new leads, targeting them with the right messages and
measuring results. It can also be used to optimize campaigns, increase
conversion rates and improve lead quality.

The most effective way for demand gen managers to use data is by collecting it
from various sources including CRM systems, marketing automation platforms, e-
commerce platforms and social media channels. This allows them to create
detailed profiles of potential buyers based on information such as their
demographic profile; company size; job function or title; industry verticals;
geographic location etc., which helps identify their biggest pain points so they
can respond with relevant offers at the right time (when they're ready).

The Rise of the Virtual Conference.

Virtual conferences are a great way to reach a broader audience. They're also
more affordable than in-person conferences and can be accessible to people
who have disabilities, such as those with hearing loss or mobility impairments.

By definition, virtual conferences require you to participate online through video
conferencing tools like GoToMeeting or Google Hangouts (if you're using one of
these tools, consider using the Screencastify Chrome extension so your session
can be recorded). You'll want to make sure that your internet speed is high
enough for the quality of sound and video that you want.

Virtual conference participants should have access to the same materials as
attendees at an in-person event—and often more! For example, since there's no
need for tables or chairs during most sessions at a physical gathering, there's
more room for people sitting on couches or standing around talking casually
with others. With virtual events this isn't possible; however, it does allow everyone
attending from any location across multiple time zones (or even countries) to
attend together simultaneously at once just like if they were all actually
physically present together in one space. This allows for increased interaction
between attendees which makes for much better discussions happening during
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breaks instead of after each talk finishes its presentation before moving on
elsewhere within campus grounds.

Look for an increase in personalized experiences.

As we look ahead for 2020, the top demand generation trends to watch for
include:

e Personalized experiences.

e Anincrease in subscription-based software tools and platforms that
enable companies to do better business with fewer resources by
automating or streamlining certain processes and tasks (e.g., marketing
automation).

e More focus on lead scoring systems that use real-time data instead of
historical information about how prospects behave when they interact
with a brand’s content or ads on social media channels such as
Facebook and Instagram:; this will help marketers understand exactly what
type of content resonates best with each individual prospect so they can
engage them proactively throughout their buying journey rather than wait
until after they have already made a purchase decision before reaching
out again with relevant offers/resources/newsletters and more.

Account-based marketing will continue to grow.

Account-based marketing is the process of building relationships with a specific
group of customers. It's a more targeted approach than traditional marketing,
and it helps companies build stronger relationships with customers by providing
them with more relevant content.

A survey from McKinsey & Company found that account-based marketing has
grown from 8% to 21% over the past five years. In 2022, it will continue to grow as
more companies realize its value and incorporate it into their strategies.

Content will continue to lead the way.
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Content is sfill king.

Content will continue to be a top demand generation trend in 2022. We're alll
familiar with the value of content marketing, but it still reigns supreme as a
demand generation strategy because it's powerful in so many ways:

e Content helps you get attention. Traditional media outlets are no longer
the only places where people go to get information and entertainment.
Nowadays, audiences have more options than ever before—and they
can choose which content they're interested in consuming at any given
time and place. So how do you stand out from all the noise?2 With good
quality content that appeals to your audience'’s interests and needs!

e Content builds frust between you and your target audience over time by
showing them that you know what you're talking about through posts that
offer valuable insights into current events or frends—such as this blog post!
(We hope.)

e Content helps potential customers solve problems by providing solutions
through articles or tutorials on how best practices work for specific
industries/markets; this gives them peace of mind knowing someone else
has already done what they need done successfully before so now all
they need do is follow along step-by-step instructions if needed too! And if
not there's always YouTube videos :)

Demand generation is complex and growing, so you need to keep up with it.
The demand generation space is complex, and it's growing.

The main reason for this is that there are no set rules when it comes to
generating demand. Each brand has its own unique audience, brand
guidelines, and communication styles. This can make it hard to know where you
should focus attention when looking at your marketing strategy as a whole.

It's also important that you stay on top of trends in the industry so that you can
stay ahead of the competition—especially since they may be using new tactics
and tools that haven't yet reached your company.

Conclusion



While there are many other frends to watch, these are the four that | think will
have the biggest impact on demand generation in 2022. So now it's up to you—
and your tfeam—to keep up with them!

TASK 2: Create and action to propel the engagement of this piece

Writing relevant content - After good and thorough research,_| am committed to

providing relevant material to the appropriate audience. The brand | write for
does have an impact on the topic, but the context in which your information is
presented will sfrengthen our interaction with clients. | always make sure | am
offering them the stuff they need or desire, regardless of the platform you are
using or which target demographic you are speaking to. The piece above
provides just that.

Using Multimedia - As | have used the image above,_the likelihood that a user will
interact with my content will rise if i have used video, webinars, photos, music,
podcasts, and similar tools.

Subject lines and titles are important - To please current users and encourage
them to recommend you, | ALWAYS maintain consistency in my news and
material. Your voice will be heard through the content.




