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My Reason WNC COVID-19 Campaign
Social Media Advertising Strategy & Campaign Messaging

Launched in September 2020, the My Reason WNC public health campaign centered on the
collaboration of local public health agencies throughout western North Carolina to
effectively share crucial information and messages related to COVID-19 with residents.
Recognizing that community leaders and advocates are often some of the most trusted
voices in their communities, the campaign featured images and video testimonials of more
than 100 local leaders and residents of different ages, cultures, and professions. The
regional initiative encompassed traditional and modern forms of media, including radio,
billboards, printed flyers, and social media advertisements. The campaign has reached
more than 955,000 residents, and the CDC recently hailed the human-centric approach.

I worked as the primary content strategist and marketing director of this campaign, using
the best practices in research, strategy, and implementation for targeting and engaging
audiences.

A. Graphic with Campaign Metrics and Highlights
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B. Campaign Messaging (published to landing page
https://www.wnchn.org/hcpletter/)
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C. Campaign Facebook Ads


