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Design, the silent ambassador.



01/ The Refresh

Integrity preserved; vitality infused.

The Refresh highlights 360’s unique position in the marketplace, reinforces its
value, and provides a new perspective for what lies ahead for the business.

Whilst the rudimentary aspects of the visual brand remain clearly intact, the text
has been slightly altered to lean further into the circular motif.

In both versions of this Refresh, the concept of separating the service (bid
writing) from the precursing brand name (360) has been explored. This
simplification comes in light of the language used by the team at present -
Andrew, Teresa, and Shaun referring to themselves and the brand as ‘360’.
This also provides ample room for additional services to be added to the 360
offering that are not explicitly related to bidding.



01/ The Refresh V1

Integrity preserved; vitality infused.

Mimetic of 360’s original logo form, this version of the Refresh houses a softer
and more rounded font choice, adding an increased sentiment of modern
simplicity. Thus, the design visually communicates 360’s capacity to simply and
succinctly provide clarity and create order for businesses who require
assistance in more than one area.

The corporate associations with the colour palette exude a sense of authority,
which the 360 team have, whilst the juxtaposing font weights visually
distinguish the brand from the service they provide.



Logo Marque Colour Scheme

360Project

Sub-brand logos
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01 /The Refresh V.1



Typography Pairing

Logo Font O1 - Brandon Gotesque - Bold

ABCDEFGHI
JKLMNOPQR
STUVWXYZ

abcdefghi
jklmnopgqr

stuvwxyz

1234567890
L&

01 /The Refresh V.1

Logo Font 02 - Brandon Gotesque - Bold

ABCDEFGHI
JKLMNOPQR
STUVWXYZ

abcdefghi
jklmnopqr

stuvwxyz

1234567890
17 ERT

Body Font - Futura PT Light

ABCDEFGHI
JKIMNOPQR
STUVWXY Z

abcdefghi

iklmnopqgr
stuvwxyz

1234567890
12 £&*



01/The Refresh V.1/ Business card mockup



01/The Refresh V.1/ Stationary mockup



01/ The Refresh V.2

Integrity preserved; vitality infused.

This version of the Refresh keeps the original 360bid colours and font choice
intact but adds a further dimension to the brand by incorporating a mark that
represents a unique fingerprint.

Like the needs of a business, every fingerprint is unique. No one else in the
world has the exact same set of ridges and lines that you have on your fingers.
Just as fingerprints even differ between identical twins, the complex make up of
each and every company is completely unique to them and them alone.

360 not only understands this, but their agility and knowledge allow them to
cater to every specific requirement, regardless of industry.

Their solutions are as unique as their customers.



360Project '




Typography Pairing - Continued use of current logo typeface

Logo/Header Font - Korolev - Medium

ABCDEFGHI
JKLMNOPQR
STUVWXYZ

abcdefghi

jkImnopaqgr
StUvwXxyz

1234567890
1?7.£5*

01/ The Refresh V.2

Body font - Gill sans - Light

ABCDEFGHI
JKLMNOPQR
STUVW XY Z

abcdefghi
jkImnopaqgr
StuvwxXxyz

1234567890
0 £&*



01/ The Refresh V.2 / Business card mockup



01/ The Refresh V.2 / Logo on website



02 / Cosmic Balance

Complex systems, fine-tuned.

In orbit, you're keyed up and aware of everything going on. Every little noise,
each slight movement, anything that may have special meaning because of
where you are is noted and accounted for.

Not everyone has this awareness.
Three Sixty does.

With infinite space available for innovation and discovery, Three Sixty will be
able to expand their services logically by placing them within the wholly
rational solar system framework.

The simple to understand visuals rest in contrast to the complicated range
of products and services on offer — a visual representation that chaos can be
ordered, and made harmonious, when the space is navigated by those with
the necessary intelligence and expertise.



Logo Marque Colour Scheme

02 / Cosmic Ballance



Typography Pairing

Logo Font - Dashiell Bright - Bold

ABCDEFGHI
JKLMNOPQR
STUVWXYZ

abcdefghi
jklmnopgqr
Sstuvwxyz

1234567890
12.£&7

02 / Cosmic Ballance

Header Font - Futura PT Light

ABCDEFGHI
JKLMNOPQR
STUVWXYZ

abcdefghi
iklmnopgqr
stfuvwxyz

1234567890
12.£&*

Body Font - Futura PT Light

ABCDEFGHI
JKIMNOPQR
STUVWXY Z

abcdefghi

iklmnopgr
stuvwxy z

1234567890
2 £&*









03 / Instrument of Success

All-encompassing technical navigation.

Precision of the highest degree is obtained through absolute quality and
unfaltering accuracy. It requires knowledge of an entire system and insight
as to how each element works in relation to another.

The Three Sixty team have an excellent track record of harnessing this
knowledge for the good of their clients — providing the necessary technical
navigation to bring their clients to a position of success.

Derivative of a compass and its full range of motion, the logo mark visually
communicates the Three Sixty brand and its capacity for agile movement
and navigation across multiple areas of business.

The chosen colour palette and simplistic form deliberately includes
corporate connotations in order to attract the right audience and stand out
within the marketplace.



Logo Marque Colour Scheme

03 / Instrument of Success



Typography Pairing

Logo/Header Font - Avenir Next Bold

ABCDEFGHI
JKLMNOPQR
STUVWXYZ

abcdefghi

jklmnopagqr
stuvwxyz

1234567890
12 £&*

03 / Instrument of Success

Body font - Avenir Next - Medium

ABCDEFGHI
JKLMNOPQR
STUVWXYZ

abcdefghi
jklmnopqr
stuvwxyz

1234567890
1?7 £&*



03 / Instrument of Success / Business card mockup






Thank you,
thank you very much.



