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Peeps Marshmallow are the 
iconic holiday candy.



Target Audience 

The “millennial facebook mom”. She is all about 
her kids. They are educated and may have taken 
time off work to be a full-time mom. She 
takes them to soccer practice and makes 
Pinterest inspired desserts with her kids to 
post on social media. Every holiday she makes 
goodie baskets for her kids and every Christmas 
she organizes a family Christmas photo send to 
out to friends/ family. This audience indulges in 
a Peeps marshmallow when her kids excitedly 
open a packaged row of Peeps.



The candy made for every holiday.

Strategy



Print Ad #1



PRINT AD #2



Print Ad #3



Social Media



Social Media



AMBIENT AD Macy’s Thanksgiving Day Parade



Billboards



Billboards



Billboards



Storyboard:



Video

Kid running downstairs on Christmas morning Christmas music faintly playing in the background 

Show bike with a giant bow on it by a Christmas tree.

Show shot behind kids head with Bike to the left and Peeps to the 
right. 

Kid 1: “Woah a bike”  “WOW! PEEPS!”

kid running to Peeps under the tree

Cut to a kid eating peeps

Flash Peeps logo Narrator: “Peeps, Made for every Holiday & Every Kid.” 

End. 


