
You Alw�ys Step Correct
With ‘CLINTS’

If you’ve been following the growth of

M�nchester-b�sed designer Junior

Clint’s br�nd “Clints” you’ll �gree th�t the

25 ye�r-old is ch�nging footwe�r �s we

know it. Since the rele�se of his debut

sne�ker, TRL Footprints, Junior h�s been

pushing the limits of experiment�l

design, forging his own p�th, �nd

inspiring others �long the w�y. Shortly

�fter his recent coll�b with P�tt�, Origin�l

Shift s�t down with Junior to get to know

the designer behind the br�nd.

When �sked �bout his �ppro�ch to

design, Junior often uses the words, “the

pursuit to bring things to life.” He sh�res

th�t despite obst�cles, the �bility to

bring � conceptu�l ide� into existence,

�nd eventu�lly to � consumer, is wh�t

motiv�tes him. It’s �lso wh�t sep�r�tes

Clints Inc. from others on the m�rket.

Continuously �sking himself �nd his

te�m “Wh�t if this were to exist?” – being

limitless is �t the core of Junior’s cre�tive

process �s well �s  the br�nd’s ethos.

Cre�ting with no set bound�ries, the

young designer h�s developed pieces 

m�ny h�ve l�beled �s f�r �he�d of their

time.

Junior’s first for�y into design beg�n in

2017 with clothes, but he now describes

shoes to be the he�rtbe�t of Clints

“Everything goes �round the shoes, �nd

th�t gives you � feeling of wh�t to style

the shoes with,”  he expl�ins. He �nd his

te�m ensure th�t every fe�ture of � Clints

shoe h�s me�ning or purpose, even if

only to �dd to the emotion�l experience.

“When I did my first shoe, the TRL

Footprints, I �sked: ‘How would someone

we�r this shoe? Where will they we�r it?

And wh�t’s the rel�tionship this shoe

would h�ve with the end consumer when

they buy into it?’” Aside from h�ving �n

impecc�ble focus on det�iled

cr�ftsm�nship, � Clints tr�iner is hyper-

focused on the consumer – t�pping into

the experience, emotions, �nd technic�l

benefits felt by the we�rer.

One of the most distinctive identifiers of

� Clint’s shoe, �nd �lso � bound�ry-

bre�king element in footwe�r, is the

br�nded ‘CLINTS’ outer sole, � design he

conceptu�lised five ye�rs �go.

Reminiscent of � hiking shoe, the

p�tterned sole w�s designed to �dd to

the tr�iner’s function�lity. Expl�ining the

thinking behind the choice Junior

sh�res,“The vision h�s �lw�ys been to

m�ke products th�t �re pr�ctic�l for

di�erent scen�rios”. While the upper

structure of � shoe is typic�lly the most

eye-c�tching, Junior designed the

bottom footprint to be just �s import�nt

to the �esthetic �s well �s the  story of

the shoe �s the top. Bo�sting ‘CLINTS’ on

the outer sole footprint, �s if pieced

together like � puzzle, the footprint h�s

evolved into the br�nd’s symbol, one th�t

represents its �bility to le�ve � m�rk

wherever it goes.

“When I first sketched out � sole, it w�s

just emotions. Everything w�s in pl�ce

�nd the found�tion stemmed from there.

I swore to myself, wh�tever it took, I

would bring it to life.” Despite cre�ting in

� highly-s�tur�ted �nd hyper-digit�l

industry, Junior tells us how he m�n�ges

the pitf�lls th�t come with the profession

while st�ying �uthentic. “Identity is most

import�nt. We �lw�ys �sk, ‘Are we

st�ying true to our identity?’ Being

celebr�ted prem�turely �nd before you

even h�ve your infr�structure is the

biggest problem.” He �cknowledges th�t

�s � cre�tor, his limitless perspective is

wh�t t�kes him f�r. He’s driven to see his

vision through, �nd so the competitive

drive t�kes � b�ck se�t, “When someone

h�s done something �m�zing, I �lw�ys

s�y th�t it’s import�nt to celebr�te it �nd

keep the di�logue open. He continues,

“The w�y the infr�structure is set with

the internet �nd how we inter�ct c�n be

neg�tive �t times. I believe you c�n w�lk

�nd chew gum �t the s�me time. You

don’t h�ve to be boxed in.”

Becoming the pinn�cle of conceptu�l

footwe�r however, wouldn’t h�ve been

possible without key guiding figures.

Perh�ps not � student in � convention�l

w�y, Junior h�s �lw�ys been � student of

the industry �nd looked to others �round

him for the right �dvice. “D�n B�iley once

s�id something th�t stuck with me. He

s�id, ‘M�king � product th�t’s

commerci�l but still h�s �n imp�ct is the

sweet spot,’” �nd � look �t �ny of Clints

cre�tions exemplifies this. Striking the

perfect b�l�nce between �n old-school

‘90s �esthetic �nd futuristic elements

th�t consistently surprise, Junior �ims to

“combine two things to m�ke something

br�nd new.”

He �lso �dds th�t his design journey w�s

inspired by the l�te-Virgil Abloh, “Virgil

exposed the di�erent �spects of the

shoe.”When �sked if one person could

we�r � Clints sne�ker, who would it be?

He det�iled the story behind the first

conceptu�l shoe he m�de �t 17, initi�lly

designed for O�-White, “To see someone

who looks like you bring something to

life, th�t introduced � p�r�digm shift �nd

set the infr�structure for how footwe�r

could be received. He ended up re�ching

out �nd we just connected. He got � p�ir

�s well �nd he wore them, th�t w�s �

gre�t moment to see. Someone who w�s

� m�jor p�rt of the inspir�tion for the

birth of the br�nd, we�ring the br�nd. It

w�s sort of like ‘Ye�h, th�t’s love right

there.’”

Equipped with one of the most

rem�rk�ble visions in footwe�r, Junior

h�s broken m�ny moulds of cre�tivity

�nd redefined the possibilities of

footwe�r. With his debut sne�ker selling

out within d�ys, it’s no surprise Clints h�s

seen the vertic�l success it h�s. But

wh�t’s been most inspir�tion�l �bout

Junior’s story thus f�r, is th�t he h�s set

�n ex�mple th�t �nything is possible. His

belief in himself �nd �bility to inspire the

next gener�tion of cre�tives, especi�lly

cre�tives of colour, is � test�ment to

wh�t young cre�tors c�n �chieve with �

bit of hope �nd the right mindset.

Words by M�n�hil Munim.
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