Finding Our Voice

Discovering Treasury4's Voice and Tone

TREASURY
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Gathering the Data

Approachable

Best-in-Class

Well
designed
products

Pragmatic
dealing
sensible and
practical

Substance

over flash Tremendous

value

Analytical

Innovative,

Ground- nimble

breaking
ideas

Thought
provoking

We bring

value
Surprisingly

innovative .
Curious

Forward

thinking
Moving
forward

Cape-
superhero
in disguise

Not static, but
changing as
needed
Core hasn't
changed much

Can adapt
as needs
change

Nimble

Innovative

New-age

Thinking about
different tools to
tackle the
industry

Progressive

Exploring new

technologies ~ Next Gen.

Getting on
with the
times

Likes the
idea of
working
smarter
Don't follow
everyone
else

Focused on

doing our
Don't thing
compare
ourselves

to others S LI

contrasting
ideas and
needs

Different
from most
vendors

Adaptable

Do our own
thing/don't let
others dictate

our maps

Approachable,
not intimidating
. Good
(et flm ey listener

face Approachable

Approachable
Not

aggressive
or pushy

Friendly but

not silly Laid back

Good
listener people
oriented
casual in his
approach to

the word

Has a good
support system
at home, family

and friends.

Introverted,
but likes to
work on a

team
Good connector, Conne:
communicates

well

team
oriented

Bit of
nerd

Professional Engaged in
Professional b g
their career

Professional

Treasury Biciessoee Successful

professional

Efficient

Professional

Friendly

Even-
keeled

Human

Reflection
G of our
customers
Get to know
us, know
more
a surprises

Powerful

Intelligent/

(P zimelly Empathetic

Friendly Empathetic
Empathetic to
the needs or
pains of our
users

Empathetic
& Engaged

Humble, yet
accomplished
Dedicated
to helping

Responsive
others

Balanced

Customer-
focused

Not
working in
extremes

Alttentive

Helpful

Helpful,
adds value
to the world

Understands
the world and
user needs

Willing to work
with users to
help them
succeed in what
they need

Empathetic

Pick up on
emotions

Accomodate
user budgets
and needs

Cares
about their
~ommunity

Listen to what

our customers

are saying/not
saying

Compassionate

Thoughtful Thoughtful

of clients
needs

Consistent

Thoughtful
We give
customers value,
save money
through our
product

Helpful

Relate to
our
customers

Competent,
articulate
Wealth of

Thorough, lerizElge

analytical

Wise
leadership

Results-
oriented

Intelligent

Smart and
intelligent

Knowledgeable )

Self
assured

Trustworthy

Don't get lost

in all the talk

about what's.
going to
happen

Trusted to not
discount
advice and
knowledge

Trustworthy Integrity
Strong
moral
compass

Experienced Trustworthy Integrity

Reliable and
trustworthy

Trustworthy
d honest

Trusted
Advisor

Do what we
say instead of
empty words

Experienced

Leader

Lots of
treasury
knowledge

Intelligent

Strong
guide
dds value
to world




HUMAN

Create meaningful connection with empathy,
understanding, and relatable communication

We speak like humans
We are not robotic, mechanical, or programmed

Speak as a friend or advocate

TREASURY



TRUSTWORTHY

Create personal trust in the professional world
through reliability, honesty, and clear communication

We understand the struggle, needs, and aspirations, and
we are aiming to be the driving creator of best-in-class software

Act with security and safe intentions to let users know
we will value them and their data as our own

We are here to support and help our users
TREASURY



PROFESSIONAL

Elevate the standard for professional and
ethical conduct

Write to support their needs without wasting their time

Show consideration and regard for others and their
needs

We want to be the go-to company where people are treated

ethically and know they will get good service and secure data handling
TREASURY



Enthusiastic Matter-of-Fact

The level of enthusiasm measures tone on a scale
from highly excited, to flat and matter-of-fact

« Excited  Straight-forward and factual

« Encouraging « Impersonal

« Language will tend to be more descriptive « Language will be to the point
and flowery

« Implies a level of excitement and interest
in the conversation or information
Documentation examples Documentation examples
« Sales documents * Legal documents
» Advertisements » Directions to complete a task

TREASURY



Voice and Tone Results by Team

TREASURY4 VOICE AND TONE BY GROUP

Enthusiastic Casual Playful Friendly Instructional
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Voice and Tone Results by Team

TREASURY4 VOICE AND TONE BY GROUP

- =T4 Avg Voice

Enthusiastic Casual Playful Friendly Instructional

| \'3.9

Matter-of-Fact Formal Descriptive
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Voice and Tone: Sales and Marketing

Sales and Marketing Tone

» Sales and Marketing overlap in most areas
» Key teams work together, but have slightly different tones
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