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“The Coming Peace”
Custom Marketing Program
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Program Details
A three-part custom marketing program celebrates the Colombia peace accord and 
increases Washington Post readers’ awareness of this historic event. 

Part 1: Native Promotion Part 2: Custom Content Part 3: Custom Content

• Elements: Digital and 
print content promotion 
via Washington Post 
“Perspectives” Op-Ed 
from Columbian 
officials; Capital Hill 
print cover wraps

• Target flight: October 
2016 (coinciding with 
passing and signing of 
accord)

• Elements: Rich-media 
article, interactive 
timeline, documentary-
style video

• Target flight: 
November 2016 –
December 2016

• Elements: Immersive 
360º video

• Target flight: Q2 2017
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“Perspectives”
What it is
‘Perspectives’ is The Washington 
Post’s native product that allows 
brands to respond to issues that 
dominate the news cycle. 

How it works
Colombia’s content will be 
embedded in the Opinion pages 
on washingtonpost.com, where 
our informed and influential 
audience comes to participate in 
critical conversations.

Why it matters
Visibility: content will be promoted 
on the washingtonpost.com 
Homepage for maximum visibility. 
Often, a company’s CEO’s 
perspective is showcased within 
this native execution.

Transparent Attribution

Socially Shareable

Named Executive 
with Headshot

Embeddable Video 
and Multimedia

Native Promotion
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Perspectives digital content promotion
A comprehensive native strategy will ensure Colombia’s content is well promoted and easily discoverable. 
Note: mocks are for conceptual purposes only

Homepage Opinions Front

In-Line promotion with interest-based targeting

Mobile

Full Page iPad

Native Promotion
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Perspectives in print

Appearing near the Opinions section of 
The Washington Post newspaper, 
opportunities include:
1. Full page
2. Half page
3. Quarter page

Extend the message cross platform by expanding coverage into our newspaper where influential and opinion leaders read 
everyday, reaching 1.1M weekday and 1.5M Sunday readers.

Source: Nielsen 2016, release 1, avg. issue readers

Native Promotion
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PRINT

Capture the Hill
Wrapping the front cover of The Washington Post is one of the most effective, high-impact ways to support custom content 
programs. This targeted messaging delivers your message directly to the congressional offices of each Member and Committee 
on Capitol Hill. 

HAND DELIVERED TO EVERY OFFICE

YOUR MESSAGE, FRONT & CENTER 

4 PANELS, FULL COLOR

Your message will be seen by Legislative branch leaders who 
regularly read The Washington Post Newspaper  - more than any 
other measured publication.*

*Source: Erdos & Morgan Opinion Leader Study 2015
Mocks are for illustrative purposes only

BACK

INSIDE

FRONT

Native Promotion



7

Part 2: Article + Timeline + Video
WP BrandStudio will create three pieces of 
custom content that take the Post’s readers on a 
dynamic journey through a country on the verge 
of its future. 

• Content pieces will be delivered to readers at 
regular intervals, beginning just after the 
November 2016 U.S. presidential elections

• Each piece will be promoted for a 2–3 week 
period

• The pieces will be interlinked so that readers 
who engage with one piece will be able to 
easily explore the others

Content includes:

• A rich-media article blends journalistic 
narrative with photographs and text call-outs 
in an exploration of the post-accord 
rebuilding process—including topics such as 
land distribution, economic development, 
reintegration and political participation

• An interactive timeline traces the peace-
making process from October 2011 to today

• A documentary-style video takes viewers 
into the homes and workplaces of everyday 
Colombians to hear their hopes and goals 
for the post-accord future. Our film team will 
travel to Colombia to obtain footage and 
conduct interviews with residents and key 
government and FARC players.

Custom Content
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Part 2: Sample Executions
Rich-Media Article Interactive Timeline Documentary-Style Video

Article created for Subaru’s 
National Parks 
#Don’tFeedTheLandfills
initiative

Interactive timeline created 
for FX program “The 
Americans”

Video created for Syfy
program “Hunters”

Custom Content
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Part 3: 360º Video
How will the peace accord affect the day-to-day 
lives of the Colombian people? What will change 
and what will remain the same? Leveraging the 
interactive storytelling format of “The Waypoint,” a 
first-to-market execution by The Washington Post
editorial team, we’ll invite the Post’s readers into 
an immersive journey through the post-peace 
landscape. 

• Voiceover narration* guides viewers through 
the video’s linear storyline

• Using their cursors, viewers can “look” up, 
down and around the video space, creating 
a sense of being physically in the locale

• Clickable interactive “hotspots” on people 
and objects give viewers the opportunity to 
learn more about individuals and topics

• Hotspots link to additional original content 
that could include article copy and video or 
photo profiles

• We’ll take viewers into the homes and 
workplaces of everyday Colombians to hear, 
firsthand, their perspectives on their country 
at peace

Custom Content

Execution inspiration: The Washington Post’s “The Waypoint”: 
https://www.washingtonpost.com/graphics/world/lesbos/
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Mock of 360ºVideo Experience*

* For illustrative purposes only
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Diana Backlund
202-334-7738

Diana.Backlund@washpost.com


