CUSTOM CONTENT

“Creative Bonds”™

Developing sustainable solutions through the chemistry of
collaboration
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Program Introduction

The most powerful forces in the universe are unleashed The Idea

through connective bonds. Combining sulfuric and nitric

acid produces nitroglycerin, for example, and plants thrive At the heart of this first-of-its-kind custom content program is

by marrying carbon dioxide with water. In the same way, a documented real-life experiment in developing sustainable

bonds between people can release potent creative forces— solutions through creative bonds.

yielding ideas and solutions that are more innovative than

a single individual could conceive alone. * We'll create two teams of expert creators from very
different disciplines and assign them a problem to solve

To increase brand awareness and trust of BASF in the through collaboration

United States, WP BrandStudio will show how the company

nurtures both chemical and creative bonds that deliver * Their process and resulting solution will be shared with

intelligent and sustainable answers to today’s The Washington Post’s influential readers through rich,

environmental challenges—and put us on the road to a immersive multimedia experiences (2), a virtual

better future. roundtable-style panel (1) and a video or podcast series (at

additional spend level)

Note: Program elements and production timelines are subject to change based on spend level and mutually agreed-upon objectives, target launch dates and KPIs
determined during campaign kick-off call.



Creative Pairings
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When you pair a chef and a chemist and challenge them to
reduce energy waste and environmental damage from the
simple act of preparing and consuming meals, the
unexpected result could be a collection of recipes for cooking
food in your dishwasher while using a phosphate-free
detergent. When a coffee grower is paired with a materials
engineer, the result could be compostable coffee capsules
that help reduce the world’s growing trash problem.

In a similar vein, WP BrandStudio will work with BASF to come
up with new challenges that stretch across key BASF markets
such as chemicals, plastics, performance products, crop
protection and oil and gas.

We’'ll assign each challenge to a pair of experts from very
different disciplines. Each team will be given a set period of
time to collaborate and will document their efforts through
written and recorded journals.

Sample challenges and pairings:

* A paint chemist and interior designer collaborate on
paints that could be used to heat/cool rooms and
exteriors while making our residences more inviting

* A wind turbine engineer and ornithologist collaborate on
coatings that contribute to wind farm designs that do not
injure birds

* An agriculturalist and a biochemist collaborate on
creating edible packaging for delivery of fresh groceries

* An architect and a construction engineer team up on a
resource that makes buildings more efficient and longer
lasting, reducing construction’s impact on the world’s
energy consumption
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Content Components

Each team’s process and solution will be turned into an In addition, we’ll create a virtual roundtable-style panel
immersive multimedia experience. Within each (inspired by “Walk This Way,” a groundbreaking Washington
experience: Post editorial execution—link here) that sheds light on the

creative, sustainable solutions that become possible when
* Arich-media article provides context and acts as the people and ideas bond together.

narrative thread _ _ _ _
* Panelists could include our creators as well as interesting

BASF-related individuals* such the engineer of the e-
floater®, artist Doug Wheeler who uses sound-absorbing
BASF material in his works, the innovator of BASF's

An original photo essay provides visual
documentation

« Interwoven journal entries from the creators appear as hitrification inhibitor

copy and/ or audio and video clips * An expert moderator will engage the panelists in topics

focused on environmental protection and social

* Full-bleed images and animated custom graphics and -
responsibility

renderings enhance the experience

* The conversation will be edited and enhanced with
components such as photos, graphics and audio clips

* Individuals have not been approached or cleared for program inclusion
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Sample Content Components
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Denial, Discussed

e AND NETHODS OF

“The new movie *Denial” ramatizes Professor Deborah Lipstad's successful 1996 defense against
libel charges brought by Briish historian David Irving, whom bath she and the London courts called a
Holocaust denier. How does a once-respected historian become a denier? And why do people.
believe him? We asked four experts to discuss how denial works, what drives people 1o it and why it
can be so compeling.

Prof h Lipstade, the subject of ‘Denial; is the Dorot
professor of modern Jewish history and Holocaust studies at Emory University.
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Professor Dan Kahan is the Elizabeth K. Dollard professor of law and
professor of psychology at Yale Law School, and he studies the relationship.

between polfics and anfr-ntellectualism in the context of cimate change.

THE "FOURTH BRANCH":
LS. INTEL’S TANGLED INER
UNDER THEIR WATCHFUL EYE:

1i1burn is professor of psychology at University of
Massachusatts, Boston, and coauthor of “The Poliics of Denial”

stt0 s @ wrter and the author of “The War on Science: Who's Waging
It, Why it Matters, What We Can Do About ft”

use the term “denial

it differ

Its a refusal to accept established facts and documented
evidence. In the case of the Holocaust,i's not just evidence given by the victims
and bystanders, but also by the perpetrators. Hardcore denal is what |
encountered in the London courtroom and from David Irving—a denial that the.
gas chambers were murder facilfies. Today, we are seeing more sofcore denial,
interms of polticization of the Holocaust and comparing it to things that may be
horrible but aren' equivalent.

o
'IHE DDMMUHIWHI]NS SEDURHV ESTRHLISNMENT

It comes from three diferent aspacts of society. Oneis what | call

the wuanlﬂy politics war on science, which argues that science is but one of many
valid ways of knowing. That causes journalists to rely on “balance’—a scientist
who s speaking with all the known evidence, on one hand, and someone with a
contrary opinion, on the other hand. And theyl reat then as if they are equal,
when they are not.

Another front s the ideological war on science, which is driven by religion. This
i generaly in fundamentalist religions, where they do not ke what science is
saying about either traditional values or about either origins of the universe o
origins of human life.

Final,thesa people wind up being the foot soldies for economic nterests
Where science is shoviing some existental chllenges fo an industy, as wih
cimate change or a5 was the case with tobacco, instead of adaping, the
indusires ry to cast doubt o the science in order o forestll o prevent

NORTH AMERICA | SOUTH AMERICA | SOUTH AMERICA | EURDPE EUR

CANADA ARGENTINA PARAGUAY ALBANIA | UN:
legislation or regulation.

Link to program created for Canon Link to program created for Bleecker St. “Denial”

gy, siagancomiTp Yol g/

Link to program created for Syfy “Hunters”

WP BrandStudio immersive multimedia experiences WP BrandStudio virtual roundtable-style panel
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Video or Podcast Series”

At a higher spend level, we could create a companion podcast Two-part podcast series:
or video to accompany each immersive experience.

* The story of each team’s creative collaboration would

Two-part video series: unfold in a highly engaging audio format; custom music
and creative sound editing would lend dynamic realism
* Live-action video will document the creative collaborations, and set the episodes apart from typical “talking head”
going behind the scenes to portray the teams as they work pieces

together to create a solution.
* Episodes are promoted via native advertising tagged to

allowing readers to easily explore these complementary
storytelling executions « Series would be published on iTunes by BrandStudio and

amplified based on a custom social strategy

* Related editorial podcast pre-roll will be used to
encourage readers to find and download the series

* At additional spend level



