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“Out of the Ordinary”™

Rare moments and unmissable experiences that distinguish
our lives
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The Concept

A sip of Italy’s most exclusive wine. A glimpse of artwork e ( N
that was made to disappear. A clear view of a once-in-a- A = e Washington Post e
decade celestial event. These beyond-rare, live-in-the-
moment experiences occur only when conditions are
exactly right—just as an exhilarating drive in the Alfa Romeo
Stelvio is made possible by a century of perfecting the
balance between style and power.

We’'ll bring this to life for The Washington Post’s discerning
and adventurous readers through custom content that
fosters a deep emotional connection to the Stelvio.
Leveraging the Post’s most innovative storytelling tools,
we’ll show how the car empowers drives to make the most
of their fast-moving lives through awe-inspiring moments

that captivate our senses, engage our passions and -_— _ —_

distinguish our lives.

As readers enter the program, a background images animates to

Note: Program elements and timelines are subject to change based on spend level and show the Northern Lights emerging in the sky—a rare and
mutually agreed-upon objectives, target launch dates and KPIs determined during unmissable moment
campaign kick-off call.
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The Content

Dynamic storytelling elements—such
as still photographs, cinemagraphs,
video vignettes and animated
graphics—are combined into an
immersive multimedia experience.
The Stelvio is organically integrated
through images and copy.
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Mocks are for illustrative purposes only

A article connects the visuals
and delves into the meaning
and impact of rare moments
such as:

* Aonce-every-few- decades
wine like Bruno Giacosa’s
“Red Label” Barolo
A work of “land art” that

“exists briefly then
disappears
The solar eclipse that will
occuron9/21/17
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Sample WP BrandStudio Program

Our program for Canon included a similar blend of narrative copy, photography and animated graphics

Sections = The ltlasl]ington Post f v in = § " The smells. sounds. what'’s
E happening around me. |
)

o definitely use my five senses

WP BrandStudio © CONTENT FROM CANO
when out and about. I love ,

listening to everything around
me. [ feel like I am one with my

CAPTURING THE ENERGY OF
THE CITY THAT ALWAYS.MOVES. | YOUNG AND FOCUSED

A day with a teenage pholo pro

Presented by Canon’s PowerShot G7 X Mark Il
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