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Do you have a cause you are really 
passionate about? Let the world know 
about it too. There is no right or wrong 
time to start sparking interest in your 
cause, but you can really get people 
fi red up by relating it to pop culture 
and recent events, when people 
are the most eager about making a 
difference.

Research day- and month-long 
observances. January is National 
Slavery and Human Trafficking 
Prevention month, June is LGBT Pride 
month and October is National Bullying 
Prevention month. For education 
advocates, World Book Day is held 

every April 23, and World Food Day 
is October 16, raising social justice 
awareness. Every day is dedicated to 
a different cause.

Now the question becomes how are 
you going to advocate? There are a 
few ways:

Take a stand. Prepare an opinion 
editorial piece. Hit the who, what, 
when, where, and why, add in a fact, 
and take a standpoint in a 150 word 
piece for your local newspaper.

Be an expert. Reporters are always 
looking to enhance articles with expert 
sources.

Start writing. Be your own author in a 

bylined article. Take a solid standpoint 
and discuss, in detail. Show that you 
know what you’re talking about.

Get specifi c: Reach out to various 
trade journals. The more you relate, the 
better people will respond.

Know the facts. Evoke emotion with 
a hard-hitting unknown fact. Convince 
readers to take action.

You’re not done yet. Now that you’ve 
got this great written content, make 
sure people see it. Utilize social media. 
Use an already established hashtag 
to maximize visibility. Ask for opinions, 
invite people to comment and get 
the conversation going. Instead of 

captioning “Read my opinion piece.” 
try “What new laws do we need to 
pass to help improve reading levels 
in our schools?” Invite passionate 
commenters to collaborate to spark 
change.

What are you waiting for? Start 
churning out that thought leadership 
and making a difference. It’s not about 
capitalizing, but about providing expert 
insight. 

Julie Talenfeld is the president 
of BoardroomPR, an integrated 
marketing and PR firm based in 
South Florida. She can be reached at 
jtalenfeld@boardroompr.com.
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Stephanie Silverman Houser has a spiel. As 
director of The Cupboard, a new kosher food 
pantry in Davie, she’s responsible for its day-
to-day operations. She effi ciently gives the 
breakdown, explaining how the pilot program 
has been helping 100 families struggling with 
food insecurity.

But when asked why there’s a kosher—
adhering to Jewish religious dietary laws—food 
bank in Broward County, Houser slows down, 
and her tone becomes softer. 

A statistic spurred action. 
About a year ago, the director of Goodman 

Jewish Services, Stephen Jackman, was at 
a board meeting when he heard there was a 
growing number of Jews in Broward County 
going to bed hungry. He looked at his friend. 

“You’ve got to be kidding,” he recalls saying. 
“We live in a world where we never see that.”

They combed through information from 
Feeding South Florida and U.S. Census 
Bureau and rounded out the research with a 
demographic study by the Jewish Federation. 
They found that in Broward County, 2,300 
Jewish households—about 4,400 people—
report an income below federal poverty levels, 
with 1,800 households reporting they don’t 
have enough to eat. 

He got to work, reaching out to the 
community for fi nancial support. With the 
addition of $100,000 allocated by the Goodman 
Jewish Services board, The Cupboard 
celebrated its ribbon cutting Sept. 14. It has 
since been receiving donations in droves. 

“This is a happy project,” Jackman says. “It 
makes the people who need the assistance 
happy, and anybody who touches this feels 
happy.” 

The process begins with an appointment. If 
a family qualifi es for assistance, they’re asked if 
they keep kosher. On the wall of the warehouse 
where The Cupboard is located (4703 SW 51st 
St., Bay 4) there’s a laminated, rabbi-approved 
list of kosher-food symbols it can stock. 

Families get 15 minutes to shop the shelves 
of the warehouse, which is equipped with 
refrigerators holding produce and freezers 
stocked with frozen chicken. There also is 
a delivery component for elderly and other 
homebound clients, who account for nearly half 
of The Cupboard’s demographic. 

“Think about a Holocaust survivor; they 
should never have to compromise their religious 
values because of fi nancial circumstances,” 
Houser says. “As a community, we want to 
support their desire to maintain kosher.”

Volunteers unload food at 
The Cupboard’s opening.

A Stocked Pantry
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Get Involved
• The Cupboard will 

accept any donations, 
Houser says. Whatever 

does not meet its needs 
is sorted and shared 

with another local 
pantry.

• “We’re dependent on 
volunteer muscle,” 

she says. The pantry 
provides service hours. 
A chaperone is needed 
for those 18 and under, 
and drivers must be 21 

and over.
• For more information, 

visit jfsbroward.org/
cupboard.
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