
8TipstoengagepatientsthroughFacebookDental
Marketing

AccordingtothePewresearchcentre,‘Facebookhas1.8billionmonthlyusers
worldwide,68%ofallUSadultsuseFacebook.’

Dentalmarketinggotanewdimensionaftertheadventoftheonlinesocialmedia
approachbypatientsfordentists,doctors,andmedicalindividuals.

Facebookistheonlyplatform thatisinthereachofeveryonethusonecangetthe
desiredaudienceoutofit.74%ofusersvisitFacebookdailyandthegraphelevated
dynamicallyduetotheworldwidepandemicin2020.

Lookingatthepresentconditions,whereworkfrom homehasbecomethenewnormal
andpeoplepreferreachingoutfortheirneedsthroughsocialmedia,dentistscangrab
thepatientsinawiderangethroughFacebookdentalmarketing.

HerearesometipsonhowadentistcanuseFacebooksocialmediamarketingtoget
newpatients.

ConvertstrangersintopatientsfollowingFacebookdental
marketingtips:

IfyouhaveestablishedyourFacebookbusinesspageaboutdentistmarketing,thenext
stepistoengagetrafficonyourpagethatwillhelptoconvertstrangersintopatients.
SimonA.says‘Generally,usersonFacebookwanttoseethecontenttheycareabout
from thesourcestheycareabout’,soyouhavetostartbyinvitingyourfriends'list.

InviteyourFacebookfriends:

Fordentalsocialmediamarketing,youhavetostartfrom yourfriendlist.Theywilllike,
comment,andshareyourpoststhusengagemoreaudienceoutofit.Youneverknow
whenafollowerhasadentalproblem andthentheveryfirstnamethatwillcometo
his/hermindwillbeYOU.

Buildtrustofyourexistingpatientsfordentalsocialmediaapproach:

Youcanaskyourpatientswhovisityourdentalofficetolike,commentandshareyour
Facebookpageandreachyouthroughit.Youcanalsoaddtheirreviewsaboutyour
practicesandaskthem toengagenewfollowersforyourFacebookdentalsocialmedia.
Thiswillbuildtrustinyourexistingfollowersandwillengagenewpatients.

AddFacebookposts:

TherearecertaintipstofollowwhileaddingyourFacebookposts:

 Designpostsbyaddingimagesthatareofhighresolutionandarereal.Thebest



practiceistotaketheimagebyyourselffrom yourdentaloffice.

 Addarelatablepostthatishumantoengagenewpatients

 Makecommunity-orientedposts

 High-lightstoriesandreviewsofteam membersandpatients

 Posttestimonialsofexistingpatients

Thiswillcauseanorganicreachtoyourpostandaddpagelikes.Accordingtoresearch,
theorganicreachofFacebookis6.4%ofpage’slikes.

Addvideostoincreasedentalmarketing:

Youcanaddvideosofyourselfwhereyouaretellingaboutthedentalissuesapatient
facesandpossiblesolutionsforit.Also,addvideosofgeneralinformation.Thiswilladd
engagementtoyourpageandbuildtrustinpeopleinyourdentalpractices.

Announcefreetreatmentgiveaways:

Aftercertainfollowership,youcanannounceafreetreatmentgiveawayfortheones
wholike,tag5newusersoncommentandsharethepostontheirtimeline.Youcan
makethedealaccordingtoyourpreferences.

Givetimelyrewardstopatientsandfollowers:

Toengagemorenewpatients,announcetimelyrewardsforyourpatients(free
treatment,freecheck-up,freemedication,ordiscountoffers)especiallytothepatients
thatreachedyouonline.Thiswillbeagreatplustoyourdentalmarketing.

Windingup:

YoucannowactivateyourdentalofficeonFacebookandreachmorepatientsthroughit.
In2018,78%ofconsumersintheUSreachedonlinebusinessesandgotconverted.You
canengageahugenumberofnewpatientsthroughFacebookdentalmarketingby
followingtheabove-mentionedtips.

Moregreatnewsforyouisthatyouhavetodonothingandcanmakenewpatients
throughFacebookbyutilizingtheserviceofSQSocialstrategiesasitwillmake,
optimizeandflourishyouraccountonyourbehalf.


