
Denny’s & Franchise Partners Celebrate 25th Anniversary in Puerto Rico 

 

Denny’s, one of America's largest franchised full-service restaurant chains, is thrilled to 

announce that our franchise partner Marpor Corporation celebrated its 25th anniversary in 

Puerto Rico. Together with Denny's, the Marpor Corporation was the first to debut the 24-hour 

dining concept in Puerto Rico. Today, this valued partner operates 12 Denny's restaurant 

locations on the island and will open its newest restaurant in Aguadilla next year. 

 

"Congratulations to the Marpor Corporation for 25 years of excellence in Puerto Rico, whose 

Denny's restaurants' performance and growth have set a positive example for our company 

internationally,” said John C. Miller, CEO and President of Denny's Corporation. “We appreciate 

the hard work your team has done to propel our brand globally while positively impacting the 

local economy and community of Puerto Rico every day,"  

 

“Hungry For Education” Scholarship Winner Inspires New Fundraising Program 

 

In partnership with leading non-profit minority advocacy organizations, the Denny's Hungry For 

Education program proudly presented more than $50,000 in combined scholarships to 33 

deserving students. Our top winner, Ilse Delgado, was selected this year for her idea that 

Denny's should create a special menu or menu item in which proceeds from the item(s) are 

donated each week to a local family in need.  

 

"We look forward to bringing Ilse's idea to life in her local community," commented Frances 

Allen, Chief Brand Officer for Denny's. Denny's will work with Ms. Delgado to further develop 

and implement this idea into a local program in her hometown of El Paso, TX. 

 

Denny’s Donations to “No Kid Hungry” Program Exceed $1 Million 

 

Since 2011, America's Diner has donated more than $1.4 million total to Share Our Strength's 

No Kid Hungry® campaign, which is helping to feed millions of children nationwide. Denny’s 

raised more than $730,000 for the No Kid Hungry campaign in 2013 to help end childhood 

hunger in America, pushing Denny’s total donations over the $1 million mark.  

 

"We are grateful for another amazing campaign year and would like to thank our generous 

guests, franchisees and dedicated team members who have demonstrated their shared passion 

and commitment for helping us end childhood hunger with No Kid Hungry," said John Miller, 

Denny's CEO and Dine Out for No Kid Hungry Advisory Board Co-Chairman. "As we embark on 

the exciting milestone of surpassing $1 million in total donations, and more importantly giving 



the nation's children access to healthy, attainable meals, we are eager to continue doing our 

part in the fight to end childhood hunger." 


