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Stroke Center, our staff has the tools 

and resources to make a diagnosis 

quickly and accurately to deliver the 

life-saving treatment you need, the 

moment you need it most. 

Visit thevillagesregionalhospital.org

to learn more.

By your side.
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Scooter the DJ and Johnny 
Wild and the Delights from the 
squares to the seas each year, as 
well as pursue other interests 
onboard a cruise ship, contrib-
uting to what has become an 
industry-wide travel trajectory.

Tracey Codd, franchise 
owner of Expedia CruiseShip-
Centers, including the one in 
Colony Plaza, said Expedia 
Cruises has seen more than 
five times the passengers on 
themed cruises already in 2019 
as compared to 2018. 

Expedia Cruises offers a 
number of themed cruises, 
including Rocky and the 
Rollers’ “Rockin’” Cruises.

“We offer all of the major 
cruise lines and there are 
approximately 20 million 
cruisers a year,” Codd said. 

“Themed cruises are growing 
rapidly in popularity.”

Themed cruises o!er a space 
for people with niche interests 
to get together and celebrate 
those interests, whether it’s a 
genre of music, an era, a sport, 
a culture or an activity. 

“I think a themed cruise 
provides guests with a unique 
opportunity to choose to 
participate in an activity they 
enjoy while they are cruising 
on the high seas,” said Greg 
Lovelace, director of marketing 
and business development at 
Port Tampa Bay. “It’s like a 
vacation within a vacation.”

Villagers have been known to 
cruise with their favorite bands, 
celebrities and sports players 
and even enjoy Halloween, disc 
golf, pickleball, cooking, wine-
drinking and charity cruises.

Onboard a Rockin’ cruise, 
Henkle and his fellow cruisers 
attend sock hops, prom nights 
and private concerts featuring 
not only Rocky and the Rollers, 
but acts such as The Shirelles 
and Gary Puckett & The Union 
Gap.

Village Palo Alto residents 
Mark and Marcia Adams 
hopped aboard the Legendary 

Rhythm & Blues Cruise and 
jammed until dawn, while 
Kathy and Lou Peters, of the 
Village of Caroline, played 
water games with their favorite 
former and current Steelers 
football players on the Legends 
of Pittsburgh Cruise.

Because themed cruises are 
coordinated by varying enti-
ties — private organizations, 
travel agencies or cruise lines 

— it is difficult to calculate just 
what percentage of cruises are 
themed, but it is a trend that is 
definitely gaining popularity, 
according to Doug Wheeler, 
president and CEO of the 
Florida Ports Council.

“We’ve seen a shift in the 
past decade where travelers 
want to invest in experiences 
rather than buying new things,” 
Wheeler said. “Cruise lines 
continue to increase ‘onboard 
experience’ offerings and 
themed cruising taps into this 
movement combining an expe-
rience with a relaxing vacation.”

Themed cruises also give 
individual travel agencies an 
exclusive product for clients to 
enjoy, according to Codd. 

“Villagers love to travel in 
packs, so it really works well,” 
Codd said. “It’s a big business 
in The Villages. It’s an incred-
ible market and an incredible 
opportunity for them.”

Those who go on themed 
cruises enjoy an indulgence in 
a hobby or interest on top of a 
vacation. 

Cruising is also just a more 
convenient way to travel for 
many people. 

“I think they like that every-
thing is packaged together,” 
said Jane-Ellen Greenwood, a 
travel consultant with Green-
wood Cruise and Travel, which 
o!ers Scooter the DJ’s Scooter 
Cruises. “People generally take 
a bus from The Villages. It’s a 
little bit safer, and you don’t 
have to travel completely on 
your own.”

And Villagers are in a good 
location to enjoy cruising of any 
kind, at only approximately 90 
miles from Port Tampa Bay and 
100 miles from Port Canaveral. 

And it’s no secret that Florida is 
the world leader in the cruise 
industry. 

In 2018, 16.8 million people 
hopped on a cruise that 
embarked from a Florida port, 
a 4.4 percent increase from 
2017, according to Wheeler. 
The state is home to the top 
three cruise ports in the world, 
and the state’s seaports account 
for nearly two-thirds of all U.S. 
Cruise embarkations. 

In fact, more than half of 
cruise passengers worldwide 
sailed from a Florida port 
in 2018, according to Greg 
Lovelace, director of marketing 
and business development at 
Port Tampa Bay.

“According to the Florida 
Caribbean Cruise Associa-
tion, the cruise industry is the 
fastest-growing category in the 
leisure travel market,” Lovelace 
said. 

The interest in themed 
cruises among people 55 and 
older has positively impacted 
business for local travel agents, 
as well as the cruise industry. 

The travel trend is popular 
with retired people because 
they have more time to enjoy 
life and pursue specific inter-
ests, according to Greenwood.

“(Interest in themed cruises) 
has grown quite a bit,” said 
Greenwood, of the Village of St. 
James. “I’ve been here for six 

years, and in the last six years, 
it’s probably quadrupled my 
business.” 

Traveling in groups goes 
hand in hand with themed 
cruising. Groups anywhere 
from 10 to 100 embark on 
themed cruises, Greenwood 
said. 

Codd said more often than 
not, people tell her that on 
themed cruises, they don’t even 
have to get o! the ship if they 
don’t want to. 

In fact, many cruisers are 
beginning to prefer themed 
cruises. 

“I like them because you get 
the entertainment that you 
want,” said Village of Osceola 

Hills resident Karla Millsap, 
who has been on several blues 
music cruises. “The music 
is pretty much 24/7. I think 
they’re so much better than 
going to a festival, because you 
have the convenience of going 
back to your room or having the 
good food.” 

Travelers can also embark on 
themed river cruises. 

Chuck and Marsha Solms, 
of the Village of Bonita, have 
been on two classical music 
Amadeus River Cruises. 

“Our two passions are golf 
and classical music,” Chuck 
said. “I like river cruising, but 
my wife would rather be on a 
big cruise ship. So that’s why we 
picked a themed cruise. It gives 
us some direction. Certainly 
other cruises are nice, but I 
think we would get bored. A 
themed cruise gives you some-
thing to do besides the usual 
things.” 

On the cruises, they went 
to music museums, listened 
to maestros give lectures and 
attended various recitals. 

“It was just wonderful 
because all of the entertain-
ment onboard the ship and all 
of the excursions o! the ship 
had to do with classical music,” 
Marsha said. 

There’s also a sense of 
communit y on themed 
cruises that is not as present 
in a regular cruise. Because 
passengers of themed cruises 
are surrounded by others with 
similar interests, there’s some-
thing to bond over and talk 
about. 

“You develop a camaraderie 
with everyone, because they’re 
there for the same reasons,” 
said Village of Liberty Park 
resident Fran Kilroy, who 
enjoyed an Irish-themed cruise. 

“They’re usually very friendly. If 
it’s something you can partici-
pate in, like dancing, that really 
helps.”

Kristen Fiore is a senior writer 
with The Villages Daily Sun. 
She can be reached at 352-753-
1119, ext. 5270, or kristen.fiore@
thevillagesmedia.com.
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The Disney Dream embarks from Port Canaveral on a 3-night Bahamas cruise. From Mickey 
Mouse to Malt Shop Memories, themed cruises are a booming industry. 
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Villagers will follow their 
favorite local entertainers 
anywhere — from the tropical 
Caribbean to chilly Alaska.

Thousands of Villagers hop 
on a ship with Rocky and the 
Rollers, Johnny Wild and the 
Delights and Scooter the DJ 
each year as they embark away 
from the squares for some-
thing extra with their highest-
ranking fans.  

And since the cruises are 
themed around the bands, fans 
enjoy private concerts, interac-
tion with band members, new 
content and more.

Rocky and the Rollers

It all started when Gerry 
“Rocky” Seader started rockin’ 
the Caribbean about 15 years 
ago. 

Seader, founder of Rocky 
and the Rollers, used to work 
on cruises and noticed there 
weren’t a lot of events on the 
ships. 

“There was nothing going on, 
so I came up with the idea to do 
Rockin’ the Caribbean,” Seader 
said. “We started doing it here 
in The Villages. There were 
about 400 people and 350 of 
them were Villagers. It just 
started growing from there.” 

Now Seader takes fans on 
three or four cruises a year 
with 800 people attending 
each cruise. His cruises, which 
include popular music groups 
from the ‘60s, go to the Carib-
bean and to Alaska. In 2020, 
the cruise will go to Australia 
for the first time. 

Rocky and the Rollers 
cruises are now exclusive with 
Expedia CruiseShipCenters. 

“So we don’t just get Villagers, 
we get people from around the 
world and around the country,” 
Seader said.

This helps bring awareness 
to The Villages, according to 
Seader. Non-Villagers notice 
all the Villagers on the ship 
and wonder what The Villages 
is. 

“After they find out, they 
come visit,” Seader said. “I 
know of a few who have bought 
houses because of it.”

The Rocky and the Rollers 
cruises also feature other acts, 
such as The Shirelles and Gary 
Puckett & The Union Gap. 

There are numerous shows 
and five themed dances per 
week, including a sock hop and 
a prom night. 

“When we do the prom night, 
we pick a king and a queen, 
and on most of the cruises I’ve 
done now, people will come 
up to me afterward crying,” 
Seader said. 

Seader remembers one 
woman who said she never got 
to go to her high-school prom 
because her husband had to go 
to Vietnam. Attending prom 
night on the cruise was a sort 
of do-over for them. 

“Our cruises are sometimes 
a once-in-a-lifetime opportu-
nity for people,” Seader said. 

“A lot of people are reliving 
their youth and doing a bucket 
list at the same time. I think 
that’s kind of neat and what’s 
so different about themed 
cruises.” 

Bart Henkle, of the Village 
Rio Grande, has been on six 
Rocky and the Rollers cruises 
and is booked for a seventh in 
November. 

Henkle said he’s been to 
the Caribbean about a dozen 
times, and by the time the ship 
reaches the third port, he’s not 
always interested in getting o! 
of the ship. 

“Having stuff to do on the 
ship is great,” Henkle said. “I 
just enjoy every member of the 
band. The piano player works 
out every day on the ship 
and so do I, so we’re always 
doing treadmills and weights 
together because we eat so 
much on the ship.”

Though the next Rocky and 
the Rollers cruise in November 
is mostly booked, the band has 
two cruises in February that 
are on sale now. To sign up, 
visit the Expedia Cruise Ship 
Center at 313 Colony Blvd. in 
The Villages. 

Johnny Wild  
and the Delights

Johnny Wild and the Delights 
wanted to give something 
extra to their most loyal fans. 

“We have this group of fans 
that come to every show,” said 
Andy Matchett, lead singer in 

the band. “They see us on the 
squares, at Katie Belle’s and 
at Savannah Center. To me, 
cruises are all about creating 
new experiences for the folks 

who are having a good time 
with us regularly.”

Matchett said on the band’s 
cruises, which are weeklong 
annual excursions usually 
in April, the group tries to 
put on shows that the fans 
haven’t seen before. They 
add new material, do special 
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Save up to 
$50/mo 
when 
you get 
Unlimited 
on the best 
network.

$80/mo 
for 2 lines
Plus taxes and fees. 

When you enroll in Auto Pay.

Auto Pay (checks, home banking or debit card only) & paper-free billing req’d. Applies only to account holder aged 
55 & older on Go Unlimited plan with FL, TX, IL, MO or Detroit, MI billing address. Cannot be combined with other 
plan discounts. In times of congestion, your data may be temporarily prioritized behind other traffi c. Mobile Hotspot/
tethering reduced to speeds up to 600 kbps. Domestic data roaming at 2G speeds. Our Surcharges (incl. Fed. Univ. 
Svc. of 20% of interstate & int’l telecom charges [varies quarterly], 21¢ Regulatory & $1.23 Administrative/line/mo., 
& others by area) are not taxes (details: 1.888.684.1888); gov’t taxes & our surcharges could add 7%–46% to your 
bill. Activation fee/line: $30. IMPORTANT CONSUMER INFORMATION: Subject to VZW Agmts., Calling Plan & credit 
approval. Coverage, varying by svc., not available everywhere. Max. 2 lines. © 2019 Verizon Wireless.

A special 
o! er for those 
55 and older.
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Villages Performers 
Take Shows To Sea

Rocky and the Rollers 
started performing  
on their own cruises 
15 years ago and  
now take three or  
four cruises each  
year, with 800 fans  
on each cruise. 
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