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Brand & Content Specialist 



36%

233%

9000+

82%

Increase in social media
following

Increase in email
marketing revenue

New product launches

Decrease in spending on
freelance writers

In my roles as Content & Experience Specialist

and Brand & Content Specialist at Classpop!, I

increased website traffic, clicks, conversions

and revenue by optimizing webpages,

streamlining new product launch processes,

and creating new forms of content.

May 2022 - may 2023

Over a four-week time span, I boosted social
media engagement by 2.6% and increased
following by creating a new content strategy
and interactive visal content.

Created product profiles, including
unique class titles, descriptions, and
imagery for over 9,000 new products. 

Worked with engineering team to auto-
fill select product description copy.

Implemented new strategy and design
for email campaigns and spearheaded
full launch of weekly personalized email
marketing campaigns and five post-
event drip email campaigns. 



PROJECT 1 Be-a-Host Webpage
To kick-off the growth of the Classpop! brand, I wrote copy for and
helped design a new webpage for recruiting partners.

Working with expansion managers, SEO manager,  UX designer and
existing partners, I decided on strategic H1 and H2 copy, FAQ content,
and webpage layout for successful B2B advertising on this webpage. 

Over 350 new venue partners and class hosts have been onboarded
since the launch of this webpage.



PROJECT 2
Homepage Redesign
Working with engineering, UX designer and CEO, I helped
rebrand and optimize the Classpop! homepage.

Wrote all copy
Selected all imagery
Added easy-to-read blocks throughout page
Added sticky banner with PR promotion to boost gift card sales



PROJECT 2
Homepage Redesign
Working with engineering, UX designer and CEO, I helped
rebrand and optimize the Classpop! homepage.



PROJECT 3 Weekly Marketing Email Campaign

I spearheaded the creation of location-specific weekly marketing emails.

From creating a rough mock-up to
working with our engineering team
and UX designer on copy, format,
and imagery before and after A/B

testing, I saw this project from start
to (successful!) completion.

Initial rough mockup Final implemented design

These emails were launched in 50
markets across the US, and earned
233% more revenue within the first
three months implemented than

previous email campaigns. 



OTHER NOTABLE PROJECTS
B r a n d i n g

m a r k e t i n g  i n i t i a t i v e s

v i d e o  d i r e c t i n g

Launch of Instagram page
for Classpop! to increase

brand awareness.

Launch of third-
party platform
marketing on

Groupon, AirBnb,
and Viator. 

Conceptualized and executed complete
production of three commercial videos.
Recruited and hired videographer and
models, wrote script and storyboard,
selected audio, and collaborated with
videographer on edits before strategically
implementing final product on social
media and website.


