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Hello!

On the next pages you will see some of my
work throughout my career.

| have worked in the area since 2015, as a
writer, journalist, screenwriter, social media
and project manager.

Here | tell you a little about each project and
leave the respective links. If you want to know
a little more about any of them or about me,
my contacts are on the last page.

Victor Waiss.




Content Marketing Manager -
GoNext

Responsible for leading GoNext's
multichannel content strategy.

Designed and managed social media KPI
dashboards to support data-driven
decisions.

Developed and executed branding,
performance, and social selling initiatives
focused on strengthening brand positioning in
the premium and luxury segment and driving
qualified lead generation (MQLs and SQLs).

Planning and production of content for the
company’s CEO and spokespeople.




Project manager, copywriter,
screenwriter and producer -

Squid
| led the project to create the first podcast In

Brazil about influencer marketing for
companies.

Going from zero to success, the content

ended up being well received by the public
and generated great results for the
company.

| also worked on important points, such as
script, publication schedule, creation of
agendas and definition of episode cuts.

--> To watch episodes of
Papo de Influéncia CLICK HERE.



https://www.youtube.com/playlist?list=PLg27i5PFv54ACdT56vn_vA7_b9Cfe-ghn

Copywriter - Squid

Among various content created by me during
this period, | wrote and coordinated the
project on the special material for Consumer
Day and influencer marketing, a very relevant
date for Squid's audience.

In addition to the ebook, | also planned and
wrote the email journeys and posts for social
media.

--> To read material about Consumer Day
and influencer marketing CLICK HERE.



https://wake-mkt.s3.amazonaws.com/branding/pesquisas/Creators/DiaDoConsumidor_Squid.pdf

Ghostwriter - Squid, Duopana
and GoNext

| worked on creating content for directors and
CEQOs, including articles, social media posts,
and interviews.




Copywriter - Gringo
| created the concept and script for the

Gringo Yellow May campaign in partnership
with the National Road Safety Observatory.

To attract attention and increase the power
of virality on social media, we used Fake Out
of Home (FOoH) technology to interact with
monuments in some of the main Brazilian
capitals.

--> To read the material about Yellow May
CLICK HERE.



https://gringo.com.vc/seguranca-no-transito-2/

Email marketing - copywriter -
Duopana (Sebrae)

| created CRM campaigns that generated
great results for Sebrae (one of the largest
entrepreneurship institutions in Latin
America).

Aimed at thousands of people, the messages
were designed to generate conversions and
at the same time strengthen the brand.

The subjects and messages were designed
for Sebrae's audience, demonstrating my
ability to create content for the most varied
audiences.




Copywriter - Duopana /
Marketing na Era Digital

| wrote articles about the most relevant
topics of the moment that generated debate
In the Marketing community in the Digital Era.

The content also aimed to position itself in
searches, which is why it was created using
the best SEO practices.

--> To read the article about Hype: who are
the brand advocates in the fashion world
CLICK HERE.

--> To read the article on Interaction with the
public: what to learn from the Sidao case
CLICK HERE.



https://marketingnaeradigital.com.br/blog/hype-quem-sao-os-defensores-de-marca-do-mundo-da-moda
https://marketingnaeradigital.com.br/blog/interacao-com-o-publico-o-que-aprender-com-o-caso-sidao

News reporter - Bem Parana

| produced prominent reports for Portal
Bem Paran3, including viral ones such as "Find
out who Susan G. Komen is, the reason for the
tributes to mothers on Facebook” and also
"What is the most played song in Curitiba?".

Both accumulated hundreds of thousands of
views and repercussions on social media.

--> To read the article "Find out who Susan G.

Komen is, the reason for the tributes to
mothers on Facebook” CLICK HERE.

—-> To read the article "What is the most
played song in Curitiba?" CLICK HERE.



https://www.bemparana.com.br/noticias/parana/saiba-quem-e-suan-g-kayne-o-motivo-da-homenagens-para-as-maes-no-facebook/
https://www.bemparana.com.br/cultura/qual-e-a-musica-mais-tocada-em-curitiba/

Photographer - PUCPR

| was the photographer for the images on
the cover story of CDM magazine. The
Images portrayed a scenario about the
Inclusion of indigenous people in college.

--> To see the photos in the article CLICK
HERE.



https://issuu.com/jornal_pucpr/docs/cdmdigital34
https://issuu.com/jornal_pucpr/docs/cdmdigital34

Presenter and screenwriter -
Arial 21 (PUCPR)

| worked as a scriptwriter and presenter of
the pioneering program about culture and
entertainment made for a project at PUCPR.

--> To watch the video "Do you know K-pop?”
CLICK HERE.

--> To watch the video "The best games for
PlayStation 2" CLICK HERE.



https://www.instagram.com/p/BFwiDlFhwBY/
https://www.instagram.com/p/BF9Ih83hwNP/

Want to get in touch
with me?
Here are my contacts ;)

LinkedIn: @victorwaiss
E-mail: victorwaiss@outlook.com



https://www.linkedin.com/in/victorwaiss/
mailto:victorwaiss@outlook.com

