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Could coronavirus see a rise in sales
for sustainable beauty brands?

Demand for eco-
beauty products
despite Covid,
writes Tia Byer
sthe Scottish
economy rebuilds
followinga
four-month closure of all
non-essential shops, then
nationwide redundancies,
and a furlough scheme
set todramatically impact

tax rates, one may expect
the future of sustainable

businesses to flounder. Whilst
the worldwide interestin

" Organic beauty brands have seen an increase in sales

Moo Hair attests to this,

Blushberry Botanicals
specialises in luxury plant-
based and organic skin
products. For owner and
creator Lorriane Tait, the
increased order demands

“tt was like Christmas
but without the time
to prepare inadvance”

were surprising. “During
April and May, orders were
abouttwoto three times more
than they would normally be
for that time of year, which
was good but very tiring,” she
explains.

“Iwasn'tready for it; it was
like Christmas but without
thetime to preparein
advance.” She adds, "It was
quite challenging
top oforders.” The increase
in demands for Blushberry
Botanicalsillustrates
achange in consumer
behaviour with growing
interest in making conscious
lifestyle changes.

Lorraine explains how the
stresses of working from
home inspired amentality
change amongst the nation.

“Ithinkalotof people

explains the owner.
“But if you believe inusing
natural productsthatare

good for the environment,
you are still going to want
todo that to the best of your
ability.”
Looking ahead for the
sustainable beauty industry,
Suzie Gillespie of Moo Hair
expectsthat “many people ¥
will still want to try and
continue to live more eco
and sustainable lives™, She
adds, “this isn'tan issue that
isgoing away so, I expect the
importance of eco-living
toincrease in the nation’s
consclousnessforthe . .
foreseeable future.”



