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I know the digital media space like the back
of my hand. I combine the lessons I've
learned from a decade in local online

journalism and news editing with strategic,
data-driven marketing techniques to create

informative, engaging content.  

In my most recent role as the sole Content
Writer for Magellan Jets, I managed content

creation, brand storytelling, copywriting,
editing, and SEO for an award-winning

aviation company. I've created everything
from blogs and landing pages to social and

email campaigns to sales collateral and
whitepapers. Prior to my pivot to the
marketing space, I wrote and edited

hundreds of news and entertainment articles
in some of Boston's most respected

newsrooms.

JON PALMER 

Editor, Copywriter, Content
Marketer, and Project Manager

/



BLOGGING

I created dozens of blogs designed to
establish Magellan's position as an industry

leader and trusted source of information
about the world of private jets. These pieces
covered everything from industry news and

travel tips to comparisons of specific aircraft
and deep dives into common queries about

the private jet experience. 

(Click on the blogs to read them)

*Note: All blogs I wrote were published under
founder Joshua Marc Hebert's name.

Informative Content

https://magellanjets.com/private-aviation/private-jet-europe-travel-tips/
https://magellanjets.com/private-aviation/pets-and-private-jets-5-tips-for-easy-travel-with-your-furry-friend/
https://magellanjets.com/private-aviation/de-icing-private-jets-winter/
https://magellanjets.com/private-aviation/europe-travel-requirement-etias/


BLOGGING

Our blog strategy involved writing about
sporting and cultural events that attracted

high-net-worth individuals who often charter
private flights. I maintained a calendar of

these events and conducted research into
the search terms they use to find flights. I

also made sure each "destination" blog had
an on-page widget (see below) the reader

could use to request a flight, putting them in
immediate contact with our sales team.

My approach to SEO blogging involves
searching for target keywords, seeing what
questions come up in Google's "People also
ask," and answering those questions within

the blog. Page titles, headers, section heads,
and alt text for images (commissioned by

me but created by our graphic design team)
were all optimized based on my keyword

research and SEO best practices. 

(Click on blogs to read them)

SEO Blogs

https://magellanjets.com/private-aviation/italian-grand-prix-private-jet-charter-milan/
https://magellanjets.com/private-aviation/italian-grand-prix-private-jet-charter-milan/
https://magellanjets.com/private-aviation/us-open-tennis-charter-private-jet/
https://magellanjets.com/private-aviation/flying-to-the-masters-private-jet-flights-to-augusta-georgia/


LANDING PAGES

I re-wrote much of the existing copy
on the Magellan Jets website and
eventually, working together with

our UX designer, refreshed the entire
site. Working from goals set by our

VPs and Marketing Director, I
outlined basic mock-ups of new

pages. While our designer worked
off of those mock-ups, I set to work

on copy that explained the
differences between our product

offerings and the different levels of
private jet membership. I also

improved page SEO across the site,
helping us rank higher for key

private jet search terms.

Private Jet Solutions Page

(View The Page Here)

https://magellanjets.com/private-jet-services/
https://magellanjets.com/private-jet-services/


LANDING PAGES
Private Jet Membership Page

(View The Page Here)

https://magellanjets.com/jet-membership/
https://magellanjets.com/jet-membership/


LANDING PAGES
Red Sox Partnership Page

(View The Page Here)

https://magellanjets.com/boston-red-sox/
https://magellanjets.com/boston-red-sox/


EMAIL COPY

I wrote the copy for most Magellan Jets
emails, including email drip campaigns to
prospects, promotional emails tied to new

products or whitepapers, monthly
newsletters to our clients, and internal

announcements. I worked with our Marketing
Director and Email Specialist to target C-
suite figures at Fortune 500 companies,

corporate flight departments, and wealthy
individuals who flew privately with targeted
messaging that positioned our products as

their safest and smartest option.

(Click emails to view in full)

https://email.magellanjets.com/jet-cards-focused-on-and-customized-by-you?ecid=ACsprvuewV3JX0lRhLfnMkBCAm6_14dLxrUJhaHBAripv7FVeBsySONZrR_h13oTGOg9L9j4hdv9&utm_medium=email&_hsenc=p2ANqtz-8Pp9nv4DTRT9nBJpNth8LINWJ50u4BHD40uLU8PA4NLtZ_uraXap9rBZbsB8QbF5fIMqb9O6HCD5qcvxTgGUOX54ih0A&_hsmi=287195588&utm_content=287195588&utm_source=hs_email
https://email.magellanjets.com/hurricane-idalia?ecid=ACsprvskBOVn09qsrxvodAJ-ZmIY0WrJ29YfH3U26aALIqQlzrXzR5DpVZ_35FU69X_06DKpAhV0&utm_medium=email&_hsenc=p2ANqtz-8Pd0xlef7RSyzPPDfuhgVkpsg_Fci298idMaI5Iw3AoUNxmGZRg-_5r7fyoqo_ZMrFgMIzyAmcFJHHFErILwrqweLqdg&_hsmi=272220394&utm_content=272220394&utm_source=hs_email


EMAIL COPY

Our marketing emails were sent to tens of
thousands of recipients. In one particular
campaign, the emails we created to push
downloads of our free whitepapers led to

millions in revenue from clients and
corporations who purchased our Jet Cards.

https://email.magellanjets.com/view-our-competitive-new-rates-and-program-enhancements?ecid=ACsprvvJknmIneA8w9MzEpx4DzDr1c-M5bqdzIwqVsIVOilQxbcfXOGzfPDLpcxQovZama-94C6G&utm_medium=email&_hsenc=p2ANqtz--0m3TPyp0VXOsVbf4aKAIoT7hLavVuSldVGMqfiuV-9ODOoXRJvOONSLRXb0WKzFHcGaLonqchP-l5IpXjmGyaRhgB9A&_hsmi=257962893&utm_content=257966413&utm_source=hs_email
https://email.magellanjets.com/get-your-instant-private-jet-charter-quote-for-2024-now?ecid=ACsprvsMyLYQtpRswJLpy_qSa5wpEDunUCkUatw0-r_v6YR6Pxe38qtCclRZF_QCIi8DVjbEDn50&utm_medium=email&_hsenc=p2ANqtz-_iXvah3G3ucjSUSPYVTBhary0vmH1zjxmm08TxQNBvnNpw2XWjHVSUM8KXtaRoMEtJaS_5k3J9AbkL27wt7XO9-rUd9w&_hsmi=288147372&utm_content=288147372&utm_source=hs_email


SALES COLLATERAL

I wrote all of the copy included in "The Magellan Way," a document used in both digital and
printed form by our VPs, consultants, and sales reps when pitching clients.

"The Magellan Way" e-Book/Brochure

(View "The Magellan Way" on Issuu)

https://issuu.com/magellan-jets/docs/the-magellan-way


CAMPAIGNS
Pricing Guide & Program Comparison Campaign

Our most successful
campaign revolved around
our most popular piece of

collateral, which compared
our programs side by side
with those offered by our
competitors. I conducted

industry research and
competitor analysis in order
to update this guide and run

new campaigns for it on a
quarterly basis. I wrote the
copy and gave the design

team mock-ups with which to
create the final product.

(View The Guide)

https://magellanjets.com/wp-content/uploads/2024/01/Whitepaper-ComparePrograms_01-24.pdf


CAMPAIGNS
Pricing Guide & Program Comparison Campaign

LinkedIn Ads

Instagram Posts

Emails

https://magellanjets.com/wp-content/uploads/2024/01/Whitepaper-ComparePrograms_01-24.pdf


CAMPAIGNS
"Where Smart Money Flies" Campaign

When news broke that several of our
competitors in the private aviation space

were folding or experiencing financial
trouble, my team created the "Where Smart
Money Flies" campaign to project Magellan
as a strong and financially stable private jet
company. This campaign included a landing

page, a whitepaper, a blog, several videos,
an email marketing drip, and social posts. 

Blog

Landing Page

(Read The Blog)(View The Landing Page)

https://magellanjets.com/private-aviation/financial-stability-magellan-jets-business-model/
https://magellanjets.com/financial-stability/


CAMPAIGNS

(Read The Whitepaper Here)

"Flying With Confidence: Whitepaper

"Where Smart Money Flies" Campaign

https://media.journoportfolio.com/users/135701/uploads/8639b787-47ab-4aa2-827e-668f3b03ff2c.pdf


WHITEPAPERS

(Read The Whitepaper)

(Read The Whitepaper)

I wrote several whitepapers detailing how specific industries used private aviation. To better understand
these clients' needs, I conducted research and spoke with consultants at Magellan who worked with
customers in each of these target industries. Working together with our Email Specialist, I then sent
these whitepapers to very targeted lists of business leaders and corporate flight/travel department

heads in a campaign that resulted in millions in revenue from charter and Jet Card sales.

https://magellanjets.com/wp-content/uploads/2023/10/Retail-Whitepaper-Business.pdf
https://magellanjets.com/wp-content/uploads/2023/10/Construction-Whitepaper-Business.pdf


SOCIAL MEDIA
I maintained a social media posting calendar

for Magellan's Instagram and LinkedIn
accounts, as well as the accounts of our CEO

and our President. I regularly posted blogs,
announcements, videos, client testimonials,
event photos, and aircraft features across

these accounts using HootSuite. 



THOUGHT LEADERSHIP PIECES
I worked with company leaders to ghostwrite social media posts and articles that sought to establish

their stature in the business community.

(Click each article to read)

https://www.linkedin.com/pulse/returning-office-leadership-must-set-example-joshua-hebert-/
https://magellanjets.com/private-aviation/working-toward-a-sustainable-future/
https://www.linkedin.com/feed/update/urn:li:activity:7020836189142175744/?utm_source=share&utm_medium=member_desktop


PRESS RELEASES

I've written releases and worked on press
campaigns around product launches, new
executive hires, the grand opening of a new
private business terminal at Hanscom Field,
and even a "Fly With David Ortiz" contest in

partnership with the Boston Red Sox. I
capitalize on my years of newsroom

experience to author releases that capture
the attention of both local reporters and

trade publication editors.

I routinely worked with company leaders and
subject matter experts to develop hard-

hitting quotes, rehearse talking points, and
hone brand narratives. 

(Click on the releases to read them)

https://magellanjets.com/news/magellan-business-launch/
https://magellanjets.com/news/david-ortiz-fly-with-ortiz-sweepstakes-magellan-jets-mlb/
https://magellanjets.com/news/aircraft-sales-management-division-launch-bedford-private-jet-terminal-hanscom-field/
https://magellanjets.com/news/stellar-labs-inc-acquisition/


PRESS COVERAGE

The press campaigns I drove resulted in
coverage from local news outfits, luxury
travel publications, and private aviation

industry hubs.
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