
experience

T. Colin Campbell Center for Nutri on Studies — Content Editor, Spanish
m a y  2 0 2 2 • p r e s e n t

● Proofreading Spanish transla ons of ar cles, recipes, and scripts (G Suite)
● Copywri ng — fleshing out ar cles maintaining the tone of the

original dra

Adworks Co. (adver sing agency)
Freelance Copywriter, Translator, and Proofreader, Spanish/English
j a n u a r y  2 0 2 2 • p r e s e n t

● Proofreading all social media content for mul ple clients, as well as blog
posts and website copy (Trello)

● Transla ng (Spanish- English, English- Spanish) content, including but not
limited to restaurant menus, medical briefings, and social media copy

● Social media copywri ng (G Suite)

Calderón de la Saga (blog) — Creator, Spanish
d e c e m b e r  2 0 2 1  • p r e s e n t

●Wri ng, edi ng, and publishing blog posts (Wix, Canva)
● Promo ng blog posts on social media (Instagram, Facebook), wri ng copy

for promo posts and interac ve stories

Recount Media (poli cal news pla orm) — Junior Marke ng Contractor
n o v e m b e r  2 0 2 0  •  o c t o b e r  2 0 2 1

● Crea ng email copy for podcast announcements and virtual events (sent
to subscribers); wri ng promo onal social media copy (Twi er) for daily
podcast episode releases

● Marke ng: selec ng and proofreading promo material from podcast
transcripts (Google Docs, Descript), crea ng promo art (Photoshop)

● Organiza onal: tagging social media posts (Sprout Social), edi ng data
spreadsheets and calendars (Google Sheets), upda ng
subscriber/unsubscriber lists, pos ng publishing informa on relevant to
new podcast episodes in marke ng channels (Slack)

Outlier (online higher educa on provider) — Junior Copywriter (freelance)
m a r c h  2 0 2 1  •  s e p t e m b e r  2 0 2 1

● Crea ng new and refreshing email copy geared towards students;
crea ng promo onal taglines in brand voice

Bookstr (book news and pop culture pla orm) — Editorial Intern
s e p t e m b e r  2 0 2 0  •  n o v e m b e r  2 0 2 0

●Wri ng 2-4 ar cles (lis cles, news stories, opinion, humor, wellness) per
week (WordPress), picking up me-sensi ve news pitches, selec ng and
sourcing images, sending revised dra s to editorial and outreach team

● Promo onal video produc on: sor ng through publishers’ and PR
representa ves’ emails about upcoming books, selec ng three new
books based on target audience’s interests every two weeks, crea ng a
script for promo onal video, filming and appearing in promo onal video,
submi ng script and video takes to edi ng team, wri ng ar cles about
selected books, and emailing publishers/PR representa ves

● A ending bi-weekly staff mee ngs and weekly editorial mee ngs to
discuss monthly themes, individual ar cle pitches, new company
sponsors, and upcoming events

c o p y w r i t e r  a n d  c o n t e n t  w r i t e r
Patricia Sagardía Calderón

contact
patriciamsagardia@gmail.com 

787-908-8745

skills
Completely bilingual English, 
Spanish

Edi ng, Proofreading 

G Suite (Docs, Sheets, Drive, 
Calendar, Gmail)

Microso  Office Suite (Excel, 
Word, Powerpoint, Outlook)

WordPress

Photoshop 

Descript

Sprout Social

Slack

MacOS, Windows 

education
Manha anville College 
Purchase, NY

Dance and Theatre, B.A 
May 2017

patriciamsagardia.journopor olio.com

mailto:patriciamsagardia@gmail.com
tel:7879088745
https://patriciamsagardia.journoportfolio.com/
https://calderondelasaga.wixsite.com/calderondelasaga



