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Presence



Important Dates.
Following posts showing significance of important dates and the involvement of standards behind them were created



Social 
Campaigns

With a motive to create

awareness about Indian

Standards and their

Presence in a consumer's

daily life.



Nutrition Week
Campaign used GIFs to make it more attractive.
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World Water Day
Minimal design approach was used to make sure the audience understands the image by paying the least amount of attention to it.
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Road Safety Week
Campaign to create awareness and promote Road Safety.
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Social stats & facts

● 5,000+ page likes on Facebook.

● Reaching an average of 15,000 profiles each month on 

Facebook.

● An average of 14,000 people interact with our posts on 

Facebook.

● Our videos on Facebook have crossed a total watch time of 

1,200 minutes in the last 30 days.



Social stats & facts

● Current twitter follower count : 1,444 followers

● The hashtag #IndianStandards has a total outreach of 

4,589 twitter accounts worldwide.

● #IndianStandards has crossed 26,000 Impressions on 

twitter.



Media & Publicity 
Initiatives



Co Branding at IIT Metro Station of DMRC

● BIS acquired semi naming rights of IIT Delhi Metro Station of the DMRC for 

a period of one year commencing from 15th December, 2018.



Co Branding at IIT Metro Station of DMRC



Engagement of Integrated Communication 
Agency

● Based on the recommendations of PRCC, BIS recently floated a tender for

appointment of an Integrated Communication Agency which will develop

and execute Media planning, Digital amplification, Online & Offline content

creation for BIS.

● The agency will also develop a PR and communication strategy for BIS

based on long-term and short-term objectives and will also prepare our

Brand Manual.



Market Research for brand perception

● Based on the recommendations of the PRCC, M/s Chrome Data Analytics

and Media Pvt. Ltd was appointed through open tender to conduct a

survey to asses the brand awareness of BIS and further development of a

communication strategy based on the findings.

● The survey has been conducted and report has been shared for your

valuable feedback.



Revamping of 
Standards India

● M/s Burda Media India has been awarded the job of revamping of

Standards India Magazine through open tender on the recommendations

of PRCC. The contract has been awarded initially for a period of three

years.

● The agency has started the job and first draft is expected soon.



Other initiatives as recommended by PRCC

● A film was made for promotion of BIS Standard Mark (ISI) on Packaged

Drinking Water.

● The WSD 2018 was celebrated in association in industry associations.

Further, WSD 2018 curtain raisers were organized in association with IIT

Kanpur, IIT Mumbai, IIT Guwahati and IIT Bangalore.

● Promotion of Milk Certification Scheme on social media and other

platforms.



Contd.

● IEC System Communication Meeting on Smart Cities was held in Varanasi

in December and was extensively publicised through social media.

● Upgradation and revamping of BIS website

● Organizing “The Digital Code”



BIS Logo

● The existing BIS logo was designed by National Institute of Design.

Ahmedabad in early 1990s.

● The triangle in existing logo depicts safety, the red dot being the consumer

with BIS arms wide open thus representing consumer safety as the motto

of BIS.



The logos for various activities of BIS are as 
given under:


