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SURVEY RESULTS

We created a buzz online surrounding Ryan’s World - Smashin’ Surprise Safes (25) and Super 
Surprise Safe (30) at Walmart nationwide. By activating 55 Social Spotters to find and locate 
these Ryan’s World products in Walmart and sharing photos of the toys online, we were able to 
increase brand and retailer awareness, as well as generate consideration to purchase Ryan’s 
World toys among consumers. 

OVERVIEW

The Social Spotters program exceeded industry benchmarks for engagement rates on Instagram, Twitter, & Facebook
(Instagram – 2.67% vs. 1.97%, Twitter - .11% vs .036%, Facebook - .52% vs .12%)

Social Spotters were very familiar with 
Ryan’s World toys before this program64%

4 Social Spotters left product reviews for Ryan’s World Smashin’ Surprise Safes on Walmart.com
10 Social Spotters left product reviews for Ryan’s World Super Surprise Safe on Walmart.com

89%

89%

Social Spotters are very likely to purchase 
Ryan’s World toys in the future

Social Spotters are very likely to recommend 
Ryan’s World toys to friends and family

PRODUCT REVIEWS







PRODUCT REVIEWS


