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10GrowthMarketingTrendsYouCan'tIgnoreThisYear

Weliveinatimewheremarketingtechnologieschangesfastandconsumer'sinterestarevital

buthardtopredict.Inordertomeetupwiththeever-changingdesiresofconsumers,

marketersmustbeabletomeetupwiththeirpaceandtobeabletomanufactureandprovide

productsthatmeettheirexpectations.Todothis,marketersmustbeabletoadapttonew

marketingtrendsandtoexploitthesetrendstomakeasmuchprofitastheycan.

Marketingtrendsaremethods,toolsandskillsthatarecommonlyinuseataparticularpointin

time.Someoftherecentmarketingtrendsincludethefollowing;

 VideoMarketing

 InfluencerMarketing

 VisualSearch

 VoiceSearch

 SocialMessagingApps

 ContentMarketing

 Chatbot

 PersonalisedEmail

 InteractiveContent

 Omnichannel

 VideoMarketing:Videomarketingiscurrentlyoneofthetopmarketingtrends.

Businessmarketersmustbeabletoprovideinformationabouttheirproductsand

servicesinavideoclipwithashortduration.Lately,consumersprefervideoadvertsto

emails,journalsandwrite-ups.Videomarketingsavestheconsumertimebyproviding

conciseandpreciseproductinformationoradverts.

 InfluencerMarketing:influencermarketingisamarketingtrendthathasgainedarisein

recentyears.Itistheuseofpopularorhighrankingpersonnelwithalargenumberof

followingsonsocialmediaplatforms.Theseinfluencersareusuallycelebritiesandthey

makeuseoftheirstatusandthetrusttheirfollowersandfanshaveinthem toadvertise

productsandservices.



 VisualSearch:Thismarketingtrendisoneofthefastestrisingtrends.Userscanget

moreinsightintoproductsbyuploadingapictureoftheproductforasearch.Visual

Searchprovidesformorespecificresults.Googlelens,Pinterestlens,BingVisual

SearchandCamfindarevisualsearchsitesandappsthathelpconsumersget

informationonproductsandservicesthroughtheuseofvisuals.

 Voicesearch:TherecentincreaseintheuseofVoiceSearchhasmadeitnecessaryfor

businessestoadoptthistrend.Voicesearchesprovidefasterresultswheninput

correctly.Voicesearchsavesthestressoftypingandprovidesthesameresultasa

typedsearch.Siri,GoogleandAlexaarevoicesearchsoftwarethathasimproved

greatlyandmakefewererrors.

 SocialMessagingApps:Thetopthreemessengers;WhatsApp,FacebookMessanger

andWechathavemorecombinedusersthanFacebookorYouTube.WhatsApphas

1.6billionactiveusersand55billionmessagesaresentandreceivedeverydaywhile10

billionmessagesaresentandreceivedonFacebookMessangereverymonth.These

statisticsshowhowpopularthesemessagesareandhowmuchtimetheyspendusing

it.Marketingproductstoconsumersusingthismedium isonlynatural,theygetto

interactwithconsumersdirectly.

 ContentMarketing:Contentmarketinggivesabusinessorganisationsomesortof

credibility.Thisisbecausebusinessesthatcreatecontenttendtobeviewedasmore

credibleandtrustable.SinceGoogleupdateditssearchalgorithm in2019,content

marketingbecameamarketingtrendthatallbusinessmustadopt.

 Chatbot:ItisnonewsthatChatbotnowdominatescustomerservice.Chatbotsare

enabledbyartificialintelligencesoftwarethatcommunicateswithusersandalso

assistshumansincompletingtheirgoalsthroughtheuseofverbalinteractionsand

textchatwindows.Continuousinteractionswithuserswouldenablechatbotsin

collectingmoredataabouttheuserandtobeabletoprovidebetterservices.This

marketingtrendiscommonamongbusinessesthatareinconstantcontactwith

customers.

 PersonalisedEmail:Emailmarketingisoneofthemarketingtrendsthatmarketers

mustn'tignoreoroverlook.Consumerssignuporsubscribetoreceivenewsletterson

specifictopics,productsandservices.Emailingisoneofthewaystoreachoutto

customerswhoarenotactiveonsocialmedianetworks.Personalisedemailsprovide

contentsbasedoncustomers'preferences.

 InteractiveContent:InteractiveContentisamarketingcontentthatallowsabasedon

engagingcustomersandusers.Interactivecontentmarketingallowsinteractionwith

customersonline.Recently,socialmedianetworkshavetakenfulladvantageof

interactivecontentmarketing.Facebook,inparticular,hastakentomarketingusers



brands,productsandservicesthroughtheuseofaugmentedrealityadsandads

automatedbyArtificialintelligencetoreachtargetaudiencesbyanalysingconsumer's

dataandsocialmediaengagements.Otherinteractivecontenttypesapartfrom

augmentedrealityadsandadsautomatedbyAIincludequizzesandpolls,360-degree

videosandmore.

 OmnichannelMarketing:Omnichannelmarketingismarketingacrossmultiple

platforms.Thistrendenablescompaniestobeabletoconnectwiththeircustomerson

differentplatforms.Marketingcanbedoneacrossdiverseplatformslikeapps,social

media,email,websitesandblogs.ClickreportsthatOmnichannelmarketingproduces

threetimesmoreengagementthanasinglechannel.Omnichannelmarketingisan

enhancedform ofmarketingthatkeepscustomerscomingbackformore.

Forabusinesstothriveinthisdayandage,suchbusinessmustbesuretofollowandadopt

thelatestbusinesstrends.Marketingtrendsisanaspectofbusinesstrendsthatmustbepaid

attentionto.Ifabusinessisunabletomarketitsgoodsorservicestothenecessarytarget

audience,suchbusinesswouldbeunabletomakeappropriatesalesandtoattractnecessary

customers.Inabilitytomakesalesandtoattractcustomerswouldleadtoalossinthe

business.Thebusinesswouldbeunabletomakeprofitsandmighthavetofolduporbe

acquiredbyanothercompany.

Moreover,ignoringoroverlookingthesetrendswouldkeepthecustomersoutofcompanies'

reach.Customersarethelifeofabusiness.Acompany/businesswithoutcustomerswouldbe

existingfornoreason.Moneymadefrom salestocustomerswouldnormallybeusedtorun

thebusinessandtoimproveontheirproductsandservices,but,iftherearenocustomers,the

companywouldnotbeabletostand.

Itisthereforeimportantforbusinessestoimprovetheirmarketingskillsbyfollowingand

adoptingmarketingtrendsefficientlyandeffectively.


