
Katie Rush

S K I L L S ASSISTANT ACCOUNT EXECUTIVE  AT  AKHIA |   JAN.  2017  -   JUNE 2017  

•  COMPILED MONTHLY  AND QUARTERLY  MARKET ING AND MEDIA  RELAT IONS 

REPORTS  

•  ASS ISTED IN  THE  CREAT ION AND IMPLEMENTATION OF  NEW CAMPAIGNS ,  

STRATEGIES ,  AND TACTICS  FOR CL IENTS  

•  CONDUCTED COMPANY AND COMPETITOR RESEARCH 

•  COMMUNICATED ACROSS  INTERNAL  DEPARTMENTS  TO MEET  THE  GOALS  AND 

NEEDS  OF  CL IENTS  

•  COORDINATED EXTERNAL  AND INTERNAL  MEET INGS BETWEEN DEPARTMENTS  

AND CL IENTS  

ACCOUNT SERVICES  INTERN AT  AKHIA |  AUGUST 2016-DEC.  2016  

•  ASS ISTED WITH INTERNAL  AND CL IENT-FACING PROJECTS  

•  ASS ISTED IN  CL IENT  MEET ING PREPARATION,  MEDIA  K IT  DEVELOPMENT AND 

MARKET ING COMMUNICATION PROJECTS  

•  ASS ISTED IN  UPDATING AND CREATING MEDIA  L ISTS  

•  WROTE  FOR THE  AKHIA  INTERN BLOG,  THE  MICROBREW 

E D U C A T I O N
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C O N T A C T
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KATEFROMCLEVELAND.COM

W O R K  E X P E R I E N C E

SOCIAL  MEDIA INTERN AT  UNCHAINED |SEPT.  2015-DEC.  2015  
•  CREATED A  SOCIAL  MEDIA  PLAN FOR NON-PROFIT  ORGANIZAT ION FOCUSED ON 

RAIS ING 

AWARENESS  FOR HUMAN SEX  TRAFF ICK ING 

•  CREATED CONTENT CALENDER,  DETAIL ING DAILY  SOCIAL  MEDIA  POST  

SUGGEST IONS 

•  UT IL IZED HOOTSUITE  TO CREATE  WEEKLY  CONTENT FOR TWITTER  ACCOUNT 

PR/COMMUNICATIONS INTERN AT  DESTINATION CLEVELAND |  FEB.  2016- JUNE 
2016  

•  DEVELOPED MEDIA  MATERIALS  INCLUDING NEWS RELEASES  AND MEDIA  

ADVISORIES  ON A  VARIETY  OF  TOPICS .  RESULTS  INCLUDED USE  OF  CONTENT BY  

LOCAL  ONLINE  AND BROADCAST  MEDIA .  

•  RESEARCHED AND WROTE  ART ICLES  FOR ORGANIZAT ION WEBSITE  

•  MAINTAIN AND EDIT  TRAVEL  IT INERARY  CONTENT TO ENSURE  ACCURACY  AND 

CONSISTENCY  

SCHEDULING MANAGER AT  DRIFTWOOD CATERING |  AUGUST 2016-DEC.  2016  

•  COORDINATED SCHEDULE  FOR MORE THAN 100  EMPLOYEES  

•  ASS ISTED IN  MONITORING SOCIAL  MEDIA  CHANNELS  

•  RESPONSIBLE  FOR COMMUNICATING IMPORTANT EVENT INFORMATION TO 

SERVERS  FROM TOP LEVEL  MANAGEMENT 
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SALES  AND MARKETING MANAGER AT  DRIFTWOOD CATERING |  JUNE 2017-  
CURRENT  

•  ESTABL ISHES  AND MAINTAINS  PROFITABLE  RELAT IONSHIPS  WITH NEW AND 

EX IST ING CL IENTS  

•  FACIL ITATES  COORDINATION OF  RENTALS  AND VENDORS FOR VARIETY  OF  

EVENTS  

•  CREATES  DETAILED SALES  PROPOSALS  FOR PROSPECTIVE  AND CURRENT CL IENTS    

•  DRAFTS  AND EXECUTES  SOCIAL  MEDIA  CONTENT TO PROMOTE COMPANY 

•  COORDINATES  DRIFTWOOD INVOLVEMENT IN  NETWORKING EVENTS  


